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(Table 1) Analyzing Sales Revenue of Korean Public Broadcasting Companies
(Year, %, Billion Korean Won)"

The Companies KBS MBC SBS
. Years | on11 | 2023 | 2011 | 2023 | 2011 | 2023
Proportions
Broadcasting Business Sales Revenue Ratio
(EAbo ) 20l AjE]) 96.77 | 97.44 | 97.33 | 97.94 | 97.44 | 94.50
Rebroadcasting Sales Revenue Ratio
(A&l el 78] 2.51 | 21.92 0.46 | 15.24 1.00 | 13.21
Advertising Sales Revenue Ratio
(o) ol 78] 71.46 | 28.78 | 68.86 | 27.78 | 75.20 | 35.40
Sponsorship Sales Revenue Ration
(3 ) el 7)) 9.30 | 10.87 7.56 8.48 | 12.00 9.19
Resale Sales Revenue Ratio
AT Z o) 7)) 14.16 | 33.39 | 21.18 | 45.48 | 11.80 | 40.21
Broadca?gﬁfgﬁﬁgjﬂs]*Sialff*Re"e“ue 866 | 684 | 891 | 730 | 721 | 819

Source: Korea Communications Commission
A

Broadcasting business sales revenue and ratio of KBS are figures excluding TV license fee (subscription fee):

The ratio of license fee is 40.82% in 2011 and 50.06% in 2023.

Tt

C4olo) AnjA WFE 2 $EAeE) A
o

| FaoA A2 o] 5 So] Wit}

[

o
=
vho]le deA de

Broadcasting business sales revenue ratio refers to the percentage of each company's total revenue.
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20.00%
18.00%
16.00%
14.00%
12.00%
10.00%
8.00%
6.00%
4.00%
2.00%
0.00%

B S EE S s s USRS P2EEES2EREDES
T AR LN E e 588 FB 5885 T L =
P 0 B B B BV i I L P
N == = = = = e T e m

vy nnvan [ IR Z IRV I SRV IV IR} v

Source: Nielsen Media Research

"King of Mask Singer" All Seasons
18.00%
16.00%
14.00%
12.00%
1000%
800%
600%
400%
200%

000%
15t 38tn 75th 112th149th186th223rd260th297th334th3715t408th445th

(Figure 3) Downward-sloping Graphs of Independent Competition Programs’ Viewing Rate
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(Table 2) Analogy of Characters of K-pop Dimensional Music Programs

Issue of Issue of Character of Viewing Rate The Target of
(Singing) Skill (Personal) Story Seasonal Long-term | Business Strategy
Audition - Lower Limit - Various Story - Soarable & - Plunge-able - Developing
Programs (for Amateur) (of Amateur) Plunge-able - Unsustainable Good Talents
- Ethical and Legal - Soarable during (Coincidence) with Small Cost
Issue Bring with Plunge (Soaring
Less Verified with Pattern)
Independent | - The Highest - Less Story - Early Increasing - Slow - Maximize
Competition Limit (for (The Less story, with Recognition Declining Revenue by
Programs Professional) the More Famous) of Participants - Sustainable Repurposing
- No Risk - Unsoarable in Existing
Middle term Talents
(No Pattern)
Relative - similar with - Story Told in - Reflecting the
Competition the results of Audition Result of Audition
Programs Audition Programs + @ Final Round
Program - No Risk - Unsoarable in
Middle Term
(No Pattern)
Hybrid - Higher Limit | - Very Rich Story - Unsoarable in - Maximize
Competition (Verified (Undergrounds and Middle term Revenue by
Programs Underground Amateur) (No Pattern) Optimally
Singer and - Ethical and Legal Managing
Comparable Issue Bring with Talents
Amateur) Less Verified
V. OHE SoF mmOmo| EMS Ejl BT St Add dve 23E AN,
2 &% =3
5.1 Algnt Afede] Z(-)9f AntA|et SUSE2
Wi =5
WY el 72 R A3 Aol
ARE, E, A7t & Al vxe #A 9 A} A 7o ()9 AAAAE F Y Y
2 FH94E Bz 0 ZUE A8 99 o= J1e® 4 ok o] 72 6N orjd Ze o
Ae ARG, QAA ShU5 HFE dd 59 29 T2ay, 453 49 2233, ol
St viteldele] 2ok Fosht, 1 3% P A9 223, 20w 2o o 223 AR
3 AAE7L oldt. B A7E Sohise] A3 @9 BRIEPVE Hng 5 ot (RS (Fig. 6) Fx£.)

JeXe) s
Sopdolt,

=0 ©

gt "8] £ °] (Hidden Singer)” Al2]Z(JTBC, 2012)°]t}. °]&

4]

itk ol 47t et Zz o)
& (Music Entertainment Programs

= NS FHH R =9
| H]52 FA4 =t 24, B#3 (Music Entertainment Programs (B))2 &3¢ FHolgl=
nAE 71 el Z4e7F 2ol(I Can See Your Voice)” Al&]Z(Mnet, 2015)¢]t}, o]& 49
Al Al dsdor it} o] B8 g AL ofu AARE opltl addx, AHEY desEe]
Hog g

o

sl FuHer e

ZRAHE 39




23 2L 71%L 5 Aol

(Fig. )14 #99S g3, 138 F5e
Fohuy] Y5 WO L FokA Y B
A deto] ofd Azu Seto] TH@T. ol
shiel A el AE A4 B 1878 HEE7A

SAFAAL B0 FRE 7 2R A
o 24 FuAQ S8 2
CEREEREE S

nltjo]ed el A mj &L o 57k 4l ERlz
A H o] BT 4, Faudve g4 ZH=
o] A&l thet o So] 71 FR3BRE, AHE W
F)o] 2 ot vt FuFrk AA E dis)
7IHE 7= AIFE e Fae] @A) &
£ 1.617°]1%H(Yoon & Lee, 2018, 89-91). ¢|&
Holgold oy e A4S ©E3Y 4 9l
A, B AujAld] we £ A7 3
TSR §-3o] At AR E W3t 2laavt
(Fig. 6)9] 59 ¢AUEE Bt 39 4

z% 3,
F99 959 49 2293 doliel= 4D Fol ¥ 27] HReln
zzade 43 e 39 27 458 B, (Fig. 6)9 $39 Sohide £ 54
29 Z2ade 599 44 Z2aY] S4e R A W AR EC] 8EE it o] At
Fot] Al E HEEo| At} slolHgE Ad =2 AIFEC g Fa9 ©@Ego] 15T A7) wfEd
a9e e Z2adel 540 9L WAN A A otldl Zeadel Fael og BaFe) )
28 AE dfelo] WA 5UF - AFE A9 At FE B o2 B $3 Sohgse
eIy Hoe AR E e 2 Holtt Favfd © wte A 4 Sl
Skill Story
high Natural Disposition low
Adding -
Independent Entertainment Music
Competition ) -------- Propose  ----- > Entertainment
Programs Programs (A
Relative
Competition
Managerial Disposition Programs
Hybrid Managerial Disposition
Competition
- Programs
Music Auditi
Entertainment €----=- Adding  ------- udition
Programs (B) Entertainment Programs
Propose /
low Natural Disposition high
The Fluctuation of Viewing Rate

(Figure 6) K-pop Dimensional Music Programs Map for Business Strategy



S 20254 53

KBR RI29& 2

100

delAl, &

Frofol] o

ok X
T,

o
=]

el o

o

vl o) ¥

1

=~

(3

Hia

<0

A

714

ox

-
o
W
1

ol

3l

b
—_
=%
e
™ L]
o}

o

!

o
=]

i

el
T

Al thekskd 80t Zrkolut 20001

Tt

ol
R

=l

o

7100

o

ol E3177} 53]

H)

ol

e Afdoldd A E agln

ol

o
ol

0

o

Q

A

o

H] A4 95 Ak

=

o

o 2]z} %

o

o
=

?l_

Aol

p
.

A A7) 7]to] Hrk

sk 3714 Atez v

N

0SS
oj
oR

4

5
He
of

N

plo

2l
B
T

=n

H)

ol

R

st

A3, a=FEH 24

wjr

H|

B
o
o

4

o
E

3|9 A e B

7%

s

2O A=,

s

AviAl = Ak

o
s

£ SlolHEE A T2

= AYEng Ao F4S 7 |1, o] o

o Al

of g

=
35

ZE2

A, TR A3e] 2 el

=
oY
‘m.o
dh
HH
i

<7
oY

0SS
<l
o

H

ox

4

%

=3

0%

717h ehretths AR 7 3

o

ete] 7]

sl

=
=

1

of

2l

)i

Ao

-

34



=0

SULIL DICIOIAIYS ZEOZA

PA &< Aol

249

AEA @7eA Y

ARt Al 2 o2 vlolg

oR
ol ths

e

W

)
A
—_

ol

101
AR

wr

[e}e}

o 2e, 2 94

1-27) Zolok 109 7} F= Wl &

A gobr A T4

Fu= A7)

=
o

~
HO

5

<

3

ol
1o°
Bl

T

~

G

=0

=l

5
ﬁo
il

o]

U

M g

ke

il

o

1
A=
bl
.

o

o|
"

e
ol
sl

—_
N
N

o

ojn

o}

=
A
ol
wK
‘ﬁ|AO
wir

o7

B
T

228 Rolth. hEACZ oo %

A7t

3 7}

Ik 2 of

9

°]

s}

L
ju

3

°] K-pop 4}t mrjoftgie] 7]<]

=
=

s

FHE Al

=
=

&l ezt

A4r

il

3

REFERENCES

2]

o

ol thel 71

=0
o

oln

okd

g % gk A,

"
<

|

23} Aldo|gs T g A A UYolr} A 2ol

The Reason Why Wanna One Is

Ahn, J.(2019),

Disbanded Earned 100 Billion Korean Won.

4 w)%9] ‘10009 1§ 9
SRR, 20199 1€ 284)

https://www.munhwa.com/article/11120618
Survey of Entertainment Industry and

(e+18(2019),

€,

A ol fre-

2]

- ,.111_

O
ﬁo
il

Evaluation in Competition Policy. Korea
Fair Trade Commission Research Report.

(2011),

el

A YXHE Mpnlejol &

(2432011,
B

bioh e, o) B2

o

A Al

ATEIAM ]

o3l

A
https://www.prism.go.kr/homepage/entire/

got,

PR %

5 ©

Q

Azl HEAoR o]



KBR RMI29& H2S 20254 52

researchDetail.do?researchld=1130000-
201100022&gubun=totalSearch&menuNo
=10000002

Eom, J.(2017), CJ the Superpower, in the Contract

of ‘Produce 101". Hankyoreh, October 19,
2017. [GAL(2017), “"Z2F2~ 101 24
MZ Bt ¢ dAdERE, 2017d 10¥€
19¢ dAIE)
https://www.hani.co.kr/arti/politics/
assembly/815117 html

Kim, J.(2021), “"Mr. Trot’ Top 6, Finished Exclusive

Contract with TV Chosun “Cheers Tomorrow,”
YonHap News Agency, September 10, 2021.
(A37(2021), "MIAHER F6, TVEAF A
A TRl I 37 A, 2021
9¢ 10%.)
https://www.yna.co.kr/view/AKR20210910
135200005

Kim, K., & Oh, Bo(2025), “'Hansan Director’s Cut

Is Referred as a Copy - Coupang Has
Prevailed in the Lawsuit of 5 Billion Korean
Won. YonHap News Agency, September 10,
2021. (A7A&, SEF(2025), "eF HEEE
29 BAE ale FE, 509 94 A% s4)
A2, 20254 2¢ 21%)
https://www.yna.co.kr/view/AKR20
250220152000005

Kim, S.(2024), “Intellectual Property and Management

in 21C: Excepting New Business Philosophy
of Time and Space,” Korean Association of
Converging Business Review, 56, 46-49. (4
SH(2024), "AAA AT 2147] AGEE ARt
o F3te] ek 23 Ak sk, 88
Hde|w, 56, 46-49.)

Kim, S., & Lee, S.(2004), "The Study of Cable TV

Advertising Strategy - Focused on Setting
up Media Rep,” Advertising Research, 65,
9-33.

Kim, S., & Shin, H.(2018), "Making K-pop Idols to

Kim, S.

Super-Star like BTS,” Korean System Dynamics
Review, 18(2), 91-115.

. & Shin, H.(2024), "How Can K-pop Be the
Star: Theoretically Analyzing K-pop Industrial
History with the Methodology of ATHP from
the Perspective of Philosophy of History,
especially Focusing on K-pop Idol Groups,”
The Review of Business History, 39(3), 119~
147. doi.org/10.22629/kabh.2024.39.3.006

Korea Communications Commission, Mediastat.

https://www.mediastat.or.kr/kor/tblInfo/
ThlInfoList.html?vw _cd=MT BBTITLE
(Confirmed on May 13, 2025.)

Korea Fair Trade Commission(2011), Survey of

Entertainment Industry and Evaluation in
Competition Policy. Korea Fair Trade
Commission Research Report. (AL
3](2011), AoofuX|HE MAMElet HAHH
g7, ATHIA )
https://www.prism.go.kr/homepage/entire/
researchDetail.do?researchld=1130000-
201100022&gubun=totalSearch&menuNo
=10000002

o5

Korea Power Exchange(2013), Survey on Electricity

Lee, J.,

Consumption Characteristics of Home
Appliances, 2013. https://kosis kr/statHtml/
statHtml.do?orgld =388&thlld =TX 38802
A029&conn_path=12. (Confirmed on May
13, 2025)

& Kim, 1.(2020), “Use of Narrative in the
Process of Media Transformation Focusing
on (Pokémon GO) and (Harrypoter: Wizards
Unite),” The Korean Journal of Animation,
16(4), 179-196. DOI: 10.51467/ASKO.2020.
12.16.4.179

Park, S.(2021), The Most Profitable Media Company,

TV Chosun in 2020. Mediatoday, April 7,
2021. (BF491(2021), 20200 #Hare] Gdele
W ARAL TVRA T nhej oE 2021d 49 7



SULAL DICIOIAIYS SEOZH SAYUSH et AIE: X Olohe BX Olofe Seis Set QUIAD 2 Z2d9 24, 1o 288 T2 103

2] https://www.mediatoday.co.kr/news/
articleView.html?idxno=212814

Statistics Korea(2023), Population Census 2023,
One person Households by Sex and Type of
Living Quarters. https://kosis.kr/statHtml/
statHtml.do?orgld=101&tblId=DT 1PL15
01&conn_path=I2. (Confirmed on May 13,
2025.)

Won, J.(2008), (A) study on Introduction and
Influence of music television channels in
Korea - focused on MTV, KMTV and Mnet
(Doctoral dissertation, Hankuk University
of Foreign Studies.

Yoo, E.(2003), Korean Traditional Music Broadcasting
Programs before Liberation and in the Period
of U.S. Military Government (Master Dree
Dissertation, YiHua Woman's University
Graduate School) [f24(2003), fEHARTZ
ZEHH BLKARR (AT, olgloixt
et vige )

Yoon, C., & Lee, J.(2018), "Growth of the Multichannel
Television Broadcasting Industry and Structural
Changes in Media Markets,” The Review of
Business History, 33(4), 73-96.

Korean Copyright Law (H28H (HE A20358%)].

17 USC (Title 17 U.S. Code: Copyright Law).

Supreme Court Decision 92Da33176 Decided February
2, 1993 (dIH€ 1993. 2. 9. A3 92t}33176
wA).

Seoul High Court Decision 2020N0o1069 Decided
November 18, 2020 (A€x5HY 2020. 11.
18. A1 20201069, 2020271384 3+4).

American Broadcasting Cos., Inc. v. Aereo, Inc.,
573 U.S. 431.

A&M Records, Inc. v. Napster, Inc., 239 F.3d 1004.

Standard Exclusive Contract for Popular Culture
Art Trainee (Ul5-58}dEiof A5 TFA S
A (A S35 34 A)2019-0040%) ).

Standard Exclusive Contract for Popular Culture

Artist (Singer) [t Estl =] (7H4a4) £
ALA b (F3p S35 1A] #2024-0021%)

=
R
1.



104  KBR HM29& H2S 20254 53

An Inquiry into Concerning the Business Structure of
K-pop Broadcasting Programs: Categorizing and Analyzing
Audition and Competing Programs and Deriving Business

Strategy, with Managerial and Legal Understanding

SeungBum Kim* - Hosang Shin**

Abstract

The global popularity of K-pop has led to an explosion of research on K-pop. Including the
physical foundation of K-pop supply, or the character as media content, music broadcasting is
generally studied in the field of media and broadcasting content research. However, the study
from the perspective of management, e.g., the impact of product attributes of music broadcasting
on sales, is limited. In this circumstance, this study attempts to understand music broadcasting
from a managerial perspective. By explaining music broadcasting as a symbiosis between the
music industry and the media industry, this study shows that it has a unique character that
is distinguished from others, such as dramas and news, because it shares each character. To
explain this, this study analyzes its characteristics in public media from a managerial and
legal perspective. First, simply reviewing the history of Korean music broadcasting to explain
the role and status of music broadcasting as a symbiosis. Through this, it was revealed that
music broadcasting is structurally divided into two types: flat music broadcasting, which has a
one-way characteristic on monism and linear structure, and dimensional music broadcasting,
which has an interactive characteristic on pluralism and complex structure: and that music
broadcasting has been dominated by dimensional in the last 20 years. Second, the structural
characteristics of dimensional music broadcasting are inversely related to the content of its
two pillars: singing skills and personal stories. Based on this, dimensional music broadcasting
is classified into four categories: audition programs, independent competing programs, relative

competing programs, and hybrid competing programs. Third, through the analysis of the viewing
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rate of their representative programs, such as “Superstar K,” “Mr. Trot,” “Star Audition - The
Great Birth,” T Am a Singer,” “King of Mask Singer,” Romantic Call Centre,” and “Sing Again,”
this study derives insights into the production, operation, and revenue strategies of them. In
addition, this study presents the practical findings for sales and marketing strategies for
media advertising. This study aims to make an academic contribution in that it shows the role
of physical media in the commercial success of K-pop, despite the lack of research on this
topic, and provides a path to managerial insights by studying the combination of content and
physicality, which, in turn, can be used in practice to contribute to the commercial achievement

of K-pop and the global dissemination of K-content.

Key Words: Audition Programs, Competition Programs, Dimensional Music Programs,
Ethical & Compliant Understanding, K-pop, Music Broadcasting
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