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AtH(Brown & Hayes, 2008). AZFAME
”Pﬂgoﬂ &ohe AEFUA wHE S &4 Y
o] a@ii"ﬂ’ﬁJ UEFAAME AEsta, Bl A
TUAClA Fete dAE WA HH S 5t
th(Bakker, 2018).
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g lel| digh A& 20099 FE 20209744 5271
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Hojzy, AAl2 99 A4S LH|AEA 2
IAE AAHA e Ao] T U2 LHA HES
A 4= tka 43 (Liljander, Gummerus,
& Soderlund, 2015: Van Reijmersdal et al.,
2016).
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T AgE A3t e Fud w, A5
235 =Y 4 Advt(saac & Grayson, 2020).
Uo7}, Fagls sejdle o] 284 ¥ et
o FAA AL Aol7t §l& F dthe 2HE A
Aldhe A7 wek EAgTH (A 2A, S3A, 2019:
Jung & Heo, 2019; Kim & Kim, 2020: Stubb,
Nystrom, & Colliander, 2019).
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2 2Ao] 7158 X 4L ou| it}

RE o5 A5 B A4l Fe] WA

= A4°l= t4 (moving target) °o|™, 159 A
SA4 2 A& or B, JapHor A
TH(Friestad & Wright, 1994). el2igh #HA
ABAQ A=A2e] S5 A7 EAsked, o
T ASAYE FAete it SAe] d5A
A2 BAe7] woln. ofd whel, d5A4e] &
A3t FE2 A5 daE QA dolHES] =5
Aledl dis) 1 =3t BHE e A s wEoE A5
AHe] 25 FYstng, ABAQ A5ANS &
Aotk 2l vlel S35 d8ol Frdsit (27 H
2014)
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e B Aot A% FA 99 Zazd) 57
e AETANLFE, Yol el A7
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A =9, WA= fnle] #g}(the change of
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Kirmani & Campbell, 2009).
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npA Rt Al A e, ARSI
O S EHoRN FuEd i AT U
o] &% %3t Brown & Hayes, 2008). °o]&&
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AH|AE] e A atAARd S Fa, AHR
59 ZAA - AAA s 2T 5 T
BAA t7F FAlE BAA o7t A (A, &
A, 2019), #x /M (Jung & Heo, 2018), S
Fa(ad e, 2020), B4R F4 AR (B4 9,
2019), 2ZA4 370 (Boerman, Van Reijmersdal,
& Neijens, 2012), ¢54 37H(Wen, Kim, Wu,
& Dodoo, 2020), =23 nAE (Campbell, Mohr,
& Verlegh, 2013; Liljander & Gummerus,
2015; Wei et al., 2008), gzt 1A (7Fght, A
%24, 2020), 49 /0 (Hwang & Jung, 2016;
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2.2.2 73AA A7t FA1ek 287 B

BAA d7b Al A A= IA e}
TV 9 dFuAE SHCE A75313 (Boerman,
Van Reijmersdal, & Neikens, 2012; Campbell,
Mohr, & Verlegh, 2013: Wei et al., 2008),
A2l SNST ARE 5o 24000 E File
2 Wgkstn dv(A-2A, S4A, 2019 Jung,
Heo, 2019; Mayrhofer et al., 2020). °]& Al
e sgo weh mjA e FAl olFe W gt
A7y MskelA HHA LRSS AR FEe] Fa
of =Z¥ 3, A AlRte] sFol| wel o B A
5 A2 Este] o-g-gtHWojdynski & Evans,
2020). =, 2HAEY ASAA 2 A&H0R I
Adsta Bdglol Mstslm ettt (Friestad &
Wright, 1994).

B2 A5 BAA d7E EAGHA] &
A 3R AAEA] GRS FaE
A s YEY AL &
ta grolEo A $hth(Boerman et al., 20123
Liljander et al., 2015: Van Reijmersdal et
al., 2016: Van Reijmersdal & Van Dam, 2020:
Wei et al., 2008). skAIT, o]2]gh Avh= Aol

QISUA DRIE0IA ZHIA Ot ZAIQ 92 185

o FrAAos YA gt (Eisend et al.,
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4 9oH(Evans & Park, 2015),
7+ FA ke Aol 2384 &L o
B AL e AvHFHESA, F4A, 2019).
T3, A dso] Adsitta WolEd A AY Al
& e o7 AR E A2 W, A di7t
FA e BAA e AHAY H =2 F
ItH(Isaac & Grayson, 2020; Wei et al., 2008).
AR A e oz AAA it £HE &
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o= titet a5 S FUAHA Rty
© 7% E3 E=v(Jin, Muqaddam, & Ryu,
2019; Tran & Strutton, 2014). T3, AZFA
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g o, 7&;1]%4 7t FA 0 FHA ZARE FAgT
(Breves et al., 2019; Kim & Kim, 2020).
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A, A BEXE= JA 2257 ( %), 914 2339
(50.9%)2.% nv|=3t Zr\‘%ﬂ i3 Q {4= = ik
A E3x wak 20t 2267 (49.3%), 30t 232‘:’3
(50.7%) 2 ¢L98 FFo2 Yyttt AFAY
Mg A, A7 5 FEA NG 2L 294‘3i
(64.2%), Hl&=H FEo] 1644 (35.8%) = e
Skt
4.2 EICN 2 Azl 4K

7 W4 S5 g A5 S8 g4
A 98NS AT B8 9918 34
BE2A (principle component analysis)& ©] &3}
of zgstdon 89l AAgs dogsty] 98

w2l A (varimax) & 2831
2 #(eigenvalue) 1.0 ¢/, 221 AAj#(factor
loading) 0.5 °]’d< 7o & ot}

SAd 9QEA Ad 1 g 1.0 o139 ¥
99l 57t FEHA o] tig g§dd A
A&l KMO(Kaiser-Meyer-Olkin) ¢} Batlett
A AHS A A3, KMO & 09152
B 715 k<1 0.5 o)ds FE3% o, Bartlett
734 737(4 AI= x2=12495.471(p=.000)2

. OO] C% 7]10

tlo ol

4.3 MHET AF

2 AR

A=A 2

ANAH ) B3 FF08 &5

gelsigion, 2 2ae (& 2)9 2o

£ NHT SUAEY AF
&8 A%, 24 gee

T g7t A A 3
72441>#§ e, dizt vl
.3148(SD=.72211) & eyt
M ARE AEEd AERA
E(p=.690)% BAE=o g HE
(p=.956 %%916} | A veRd, F AHAF
G-BRE) e ol Aoz} dvka & 4 glt.
W P ZHEE AT SHAEY AEF
Atk AR E =
4.0991(SD=.67460), W7} PAI it o
4.0734(SD=.64419) 2 eyttt Bt o
HEE ti7h 4 fdol 4. 9310(SD .94028),
7} Al "kl 4.8991(SD=1.05077)2
EPiTh A AR, F e dEFAA 6 o
3 B = (p=.967)% ELEB_E o tgt Bl (p=. 810)
7b BE frolshA] e Ao Ve e, F
AH(CHE-DHD) 9 AVME o ztel7} olvka &

r—r‘ o~

>~
-
2o
=

4.4 718 248 A =4 21

4.4.1 ZAH W7k A of Fol] ubE &AL B =

ANZZAX7} F1 Fe = AAA 7t 54
5 B 98 49, 294 ¢ Wudd ge

]O
dE24o] dAdgtd Aolgle= (H1)S t=7.401,
p=.00022 A FHAc}t. 44 A7} AFES
g3 S Ad UE v
EAE 7§ (M=3.8930,
A 49k A$-(M=4.5530,
SD=1.00212)7} tﬂ B A5 43t
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A et BE BYSAE 9tka @ 4 9 A ARG YRn=211)08 Folge
A EREGAN A WL EA ARE ABFD BEAN 2245 e Xi%*éi} xgeroﬂ w3}

A =] diEl ekl JEhteH (F=12.115, AH)2F B2} B3
p=.001), BA= gt FoJslA] dth(F=3.358, AA] A B4 e

p=.068). &, (H2alJ& AA=AL, (H2b)E A 2 A%stn tpA g EAEA S AAg A3 Box
A=A %“EM. o] 244 Aol FolsiA Uehgdoy A 7k A

(H2a)st #ds), AEFAA Bt IAPs o 717 fAR BA7F ik sadsisith, o 4
M=3.7342, SD=.95321% Yepsa Al & A A3, e 23 gho] folst .
k& W M=3.4330, SD=1.22647= Ve, FA U ASAA ] FFd b} AH et 5 &
a4 Foks of o $3AQ B Aok (H2b)el  dsiAle ‘L’%D}J’_ & 4 9tk A 2 A

=
A5, AFe o] o uieh Bold dre 1Y dE
T o ddee] Y AETeR 2HE o] HE(F=19.828, p=.000) 7} Er 9l 0}741 UrE‘r
F7F E4 5 AAReY, wES(p=.133)3% ¥

U (H3a) ¢} (H3b)7F A A1 =] ATk

1Z20 4 gxo U3t nddst A e
M=3.3862, SD=1.23616°.2 YEl, AL
3} Aehe M=3.8133, SD=.88491% Yeht}
g
i

of =
T
o gt BEo] £oJg 2o] S

o
s
-
£
52
o

=

4.4.2 45AH 243 sl ©E LA B 293t el B=r v PgAoR Yeigt. =

CHAE o] o 2893 Feke] gho] M=

HA AE5AA nggds Aoy Ag24s A9 4.0235, SD=1.129412 Yelgxn, A&gst 3
FEobe THEAE AAY. K- 2R o] M=4.3403, SD=1.08638% YEht} 184
AA AT 2319 2 FARVRe] 7.00, 21 3 Y "Er 9A] P H o2 Jeldt
29] 27130l 1.2022 Yehdon #H19 %

T FA%e] 4.95, FH 2+ 3.372 Yyt + 4437V A% A3 aoF
JAeAxe A% 2 FAws 59 2739
Ao pEEGGL ggted £ glemg #H 2 A7 24 ARE 298ty s (Table 2)
E4S TH1E 283 Jk(n=247), #3428 9 29
(Table 2) 718 243 Z5}
7par t F p A3}

H1 | ZAZ 7} vlEA] — A5 2843} 7.401 : 0007 | A

H2a | AAA di7} vEA] — 44 JZFAM = . 12.115 001" A=

H2b | AAA di7} vEA] - F44 HA= g= 3.358 .068 717

H3a | A5A4 1843 - 344 AZFAA = : 24.077 | .000%** | A9

H3b | 4544 1843 — 244 Bdc g : 19.828 | .000*** | AH
Vb e a0k 2o, st 3t BAES gushe Ao| obd

*p €0.05, *"p<0.01, ***p(.001
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T2 A5A40] @4skd Aelgte= 7H (H1)E A
A=Ak, BAA drte AN = (M=3.8930)
Hoh ZAA di7ke #A8H] edske W (M=4.5530)

EE FEoR ASAYo] dAsHIT. ol
B 7]uke} QEFAM mAg A A ot

A

=5
>
ol

] = wWET FA4 ti7te FAske
Hzte] 5214 &4 gL Ao 715 Al
o} oolelgt A= 7|E AAA tivt FAE F

gk AH|Abe] B Qo] & HEAA FEg of
71ette A dee givlE e 2ot (Van
Reijmersdal et al., 2016; Wen et al., 2020).
ol= AS5A49 N AolollA 7|Qlett}, A4 o
2 A AFEdAe B AR o7 FF Flst

2o gt do S
o
f

=

© MdA A5ANE SAIAY, & dFdAe
B3 FR2E ok anAe A whgE 435t
T 43t A5A4E SAsGte AdA bE
235 Jepd Aoz Helth, A 7PgAF, &)
AEE TS 28l vdo] AdE B 49
A2 E v o g 2eQldA FHstke AFe ZH
e o glon, &g et A5 d2A &
3t (Jung & Heo, 2018 Liljander et al.,

2015).
T RHA, BAA d7FE A BE W, <

o
=
AMel def H FHAQ HEE A Aozt

(H2al& AA =R (F=12.115, p=.001), B
ded def o #AA HES HE Aolghe
(H2bl& AAHA] &%4H(F=3.358, p=.068)

(M=3.7342)°] #As}A] &2 HeH(M=3.4330)
2ot 34 HES Fgen, Hl=d e |

TE fog 23s golg ¢ gltH(F=3.358,
p=.068). AAZ olal#A 9 T Bl T
ok BlEo Mo fo3 Adr) =EEHA G A
A5 A Aol dA gt (Boerman et

al., 2012; Colliander & Erlandsson, 2015).
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Colliander & Erlandsson(2015)& €21 7|4t
AEFAM nHAR AN FAA d7tE FA6HA] &
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A FAA AL FEAQ FedztelH (AFE, 2006),

2o wgt Ad Ay FuE AP
T e A4 Mgt Wojdynski & Evans,
2020). F=3 B[RS Hds FnE 3T}
& 34 @1 (Evans & Park, 2015; Isaac &
Grayson, 2020), 2H|27F Y58 = & 423
A dog HES ALd 9 93]y A5
29E Y & dd(Isaac & Grayson, 2020;
Jung & Heo, 2018). BH2, o=q oz ZA 4
ol HAE SYslE T AHAE ukelEE AL
7b &H|Ake] B4 B E of7|d 4 gith(Darke
& Ritchie, 2007).
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A2 92 =% A% F8& vad dPIAE o
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3 AA &S Boerman et al., 2012; Liljander
2015: Van Reijmersdal & Van Dam,
2020; Van Reijmersdal et al., 2016; Wei et
al., 2008). apAIT, AE5A2 9] #Al oM 2B
& AEA o7 HEA] 0] Mstslal AAsle &2
= W/ (moving target)o|tH(Friestad & Wright,
1994). & dFoMe A5 dd, 5 2HAE BaL
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2008), TV(Boerman et al., 2012;
Campbell et al., 2013), 22 7]AHTutaj &
Van Reijmersdal, 2012: Wen et al., 2020),
E2a(H&, 9HdE, 2008: Hwang & Jeong,
2016: Van Reijmersdal et al., 2016), EYH
(Kim & Song, 2018), 12z (30 o,

(Wel et al.,

2019) 5 T@ WAS Fo AFHo] gor], F
2 grE BE oju] 939 AT} 32 oHT.
A2de f50E FHoz 94 2dx2 229

5214 04‘?7} 7bstaL slom (LA, A,
2019: Evans, Hoy, & Childers, 2018), ¥ ¢
Twdl 9Ed gl 94 el 2B Eg ALE
AegPaiiet. A7 A3, 24 ndo] 7]uke] 4 2

A2 4544 2] fEs 4EHTHE A

Al A, ‘d%—ar A mpAg e o] A5 dhefelel
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e M2 o] 24 w3o] A7E sty
on, fevlg e wE };au} Nz 75
A F2 P, o) B b=, Basd o

g =l 2 SFUAAT, AEFAA npAE
Ae AEFAA g mi7iA7E A A<l
EBO}UE o]5o Wiek &MY HE YA F
vt . AEFAX G AF dAE, S
=1 31 & AT R ste ASFIAA7E AAAEFS
2ot 59 YT H& AEFAAN AR
Fae] B4 A4S FAE 4 ItHKim & Kim,
2020). 3, 2& e A
Ae g2l Bl AN i
A¢Eg g% 23449 = JthIsaac & Grayson,
2020). olelgt Mg AFE0] o
ZlQlo] uiA" HFAN Fad qE F4T F
Athe Aot wabx 1 FEFJASFIA vHAE A
FolAe Frd= % T
& ASFAA gt EH AN I A7E Ze

i
rr
w o
=]
rir
N
o
D)
52

o B A5 A7 AAR S o3t 2t

A A, AZARA JAEFAA wAR S A8 B
e AAET QIZEFAN nAR S AHAEH AF
FAA 7re] FAL8)A #HA| (para-social relationship)
o] gafgo] A Z-&3tt. TAA BA S v
AL Bl Hole FEUES AL AER 23}
© AR dA #A2A S vl gt (Horton &
Wohl, 1956). 91&FAX s} 289 54 o] &
Ab3] A ”iﬁL < T} fofgt ARG S
=t AEFAAMANA wrl= FAE A #ALE o
Aol Al = 0 QlstH, o]

A
P 1A ez ig 7]l
gk ofZe ALSA EE AAF e
(homophily) ¢ B B3¢ & 2t=th(Sokolova
& Kefi, 2020). ol& +3AH AAA= Ae4<l
Aell? ED} ALsHA wAAE, S v} Hsaitia
AZE e AEFAA daf A4S =Aivhe A
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olty, wehA, JAEFANE 34 sA” S 7 AEFAA wA”A AAA iyt A7 BHile
at7] 9o Bdsle] AEA ANE FEshe ol HE 4o Fo3 43S A Rote ALY &
o] 983 ARUEE st S Ha =2 &, ude] AEAQ =ERT Ade] HAQl 9
Wuk ol ZAEd FAEE #AY FES 9 FE EE&dte HelA AHA HETE frefs v
A 7189 FEASAAE S 7ol gt BhA] 2 AY e Ao FF AT e B
(Sokolova & Kefi, 2020). g Ag S B3l #ARt 28 F e
T A, ASFAAAA 2Bz 71 Pee A Wk HAigeta, AEFAA nHAR A AAA
BAY Utk JAEFAMY A5 e a1 dizk AL 28R HE P4 o JEE v
59 Ao 9ol € 4 dt(Colliander & A=A HEAQA HAS5S T3 &lo] s},
Erlandsson, 2015). JIEFUA 9 A8 ® e ZAAA 7y ZA Hek e B4 Ao w2
FAAQ FAEY AsAgor ooty 53, W AA oyt A B A AFES duHA
2HzL 719HA Y9t Ul S, AnaEe ¥ A%E Hth(Eisend et al., 2020). A
ANEFAMS HA AZR7HA] st FHA 8 Aoz, A3 AFEo] AAA tirte] A A5
T8 O A3 F' @G, 2020). 2H A @Aggitte Ade o FYsHA
2] Al gk A4 o] FrkeHA HHA A4 ojZlo] T2 whg WFEd A& Jd disiA
7k 2Yste AZSFAMY Hile 7he] Jud = FAE AEE AAFAY d3e Zdve
HUA-E HHT F e dFS FAE 5 A Aol AFA LE&Ert Bkt ojYe A3 A
Hi, ol A B B PR oAl 9 Aolw AT WY S40lA 7 AU, A
ot 23 HEA A A 2 £ U HZ A ol IAE =yl B 52 AR HE
MEE F4 - B Tl &3 1A - Fa AAAA GRS 2Aske A7AY AY AR (o AF, F
dMe HZA, A4 7Fed, B, dol L4 T K AP]L AFRJAEFAAY LA F)Ed sl
= A Yoz vzt WEe Fnde 9 LA F QY ols Ax AHAE oldst] $lE
At AR S WE F UES otod A vle] T B A7t FrbE ook gk WSt 33 T
g Fagely st o ol A7 HEL Ades B AAA Ut BA A5 B AHAE ol
AA 2 & e A8 w= gaior T2 ongtt Foeyn Fe4 e WEY BAE oplskAl &
B AFgE AAA gt A oo wE & s Wor Fu g3E Fie ¢ I weks
Hzke] frofdt HAE HE zto]lE wHE 4 gl BAs|of gtk
o} ool A= Ao &8 AFold =E
53 W3S FAd, B3 pEAoR FAYS o
de Fde 27t vepyith. =9 23S a4
A G 71Nk AEFAA viAE Al 3lo] AAIA
7k FA] RO R g HAT gk 4]
A Y= 2ol & friebA] kgt ot ole o

fr o

& & glom AT A} oA
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The Role of Economic Support Disclosure
in Influencer Marketing

Y. S. Jeon™ - H. I. Kwon**

Abstract

This study examined how the presence of economic support disclosure affects consumer
attitudes toward influencer marketing from the persuasion knowledge model perspective. An
experiment using the content of currently active YouTube influencers was conducted among
458 adults in the age range of '20-'30s. This study used a 2 (Presence vs. Absence of economic
support disclosure) x 2 (Notebook computer vs. Beer advertisements) factorial design. The
experiment started with a pre-test survey asking about attitudes toward influencers and brands.
Four experimental groups were randomly assigned to stimuli and asked to complete a post-
experimental survey measuring attitudes and the degree of persuasion knowledge activation.

Results showed that the group without economic support disclosure presented higher persuasion
knowledge activation than did the group with economic support disclosure. Further, the group
with economic support disclosure exhibited a more positive attitude toward influencers than
did the group without economic support disclosure. However, there were no differences between
the groups with and without economic support disclosure in attitudes toward brands. The group
with high persuasion knowledge activation level was more likely than the group with low
persuasion knowledge action level to form a negative attitude toward influencers and brands.

The current study posed that consumers would build attitudes by accumulating sufficient
knowledge about advertisements (ads), filtering the ads, and perceiving the ads. This study
contributed to offering a direction of influencer marketing and understanding influencer

attitudes toward marketing.

Key Words: Persuasion Knowledge Model, Influencer Marketing, Economic Support Disclosure
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