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Ca}u}a} de FHoR 1990%1 FH opAo}
ofol]& 1o
O} 2Aa5S AR ¢ l%(K—pop)ﬂ 1

3} &7 owo}ﬁ} oM Zd AAZ AGAQ &5

o

%%43 K-pop “*W Ao 2 m|

AZ AE 195 2R e e, “e‘UH A el 3,390

o ~EgH 429} 300 Ho] WA TS DA
O~

o 201749 9¥ AAA O}ﬂi*—L Hde =9z
E9] Look What You Made Me Do ©|% #A<] 3
d vkl 7} 2 dA" s 71538 tH(Rolli
B., 2020). ©] Adl& 2012 #polo] “Td A€}
U] mlo ”MEE 800 AHE(The Billboard Hot
100)olA 73 2918 AA P oH | G5 SHAE
(The UK Albums Chart)dllA& 1¢ld] Q& uf
AeH, K-pop 759 &5 ZME = i 4
A#WE0] FHE71E (o] d5-¢ A, 2013).
K-pop?] o8] Y& &l A7t v HHE
AE #9023 1 A7E ofAokE "ol #E
AG7HA 1 Q719 B4

< Gt Arh(IAE,

2013) e At 232 5 e 2R E 2
ol g, SNSek 22 vt gAE A S 283
a5zl 228 WPE FPe T2 A
of fla 9low, K-pop 7he] A =7} Eopd s
o=l #3A 7t %ﬂﬂfﬂ ojd wE A

S, olo|E7 BUY 28 WEAHE F2 e}
W} Hao & Ryan, 2013: Wong & Lai, 2015).

21 (Celebrity) ] A=A
7b = #F F71¢ EE% o JdFs Fohe A

& W Eope] Mg AdFE Tl dsHAg e
(Kim & Richardson, 2003; Mercille, 2005),
ofo] & ME0] ofo|E} AHH 5% Fho] st
2 Aad B dzo] BREE Hgo B A7
£ 329 Agolt. 54, ojol53} A AlojolA) &
Aeke Ao role 249 ALE A

=

P AEE e clolEe] BgdeN
b BRGbIY 254 ZAEE S BE A
o hol] W], & Aol E Fhol Hhat A
4 olo| 53} B AT WHE AL, F, ool
So WER Fb} FAN e JAA he W
AR 53 2 vnd Paw Fa gelsin
ol e, BYAN §EAS BE AR S
53] ZAF b A WAL ofo]Sel Tl oh ol
QYA Foo] B FRAE 9% 18 75
o tkm BETG OV, ok Fhol Bk A7
o| 54 428 ¥l BYA e 25t 5
£2 43k B dANE GRS TH A
el AR g oo B ATE ges) e
A7 2H g gxﬁw

l 3
Hoz Aol A BH ATE 54 ofolE
P50] ojo 53 BeE 44 BRI Yol #
B0 g AEEel eeje) T e AL o
Qo mad~g Feus e B4, 7129 =
el 93, 599 RS B9 We Ade @
A ol ofd ojol 53} Bl vlnd Yadn
Q3] AAD Aol ) A2E BIA )



2 Abgstel 434 BAL ANSRA G A,
BYA 9 2ol TAES B HEEo ol
ol i oh 2ol ojuld G vAEA et
A @ QwA9 £PAe AT B nhAY
e v B AN gat AYEAN 3
o}2 % 9t Abl AAEY o Mg P
& PA AouH ol F2ES Aok Aol
B4 v 94 Fol ohd ool Bl SNS, R4
WE e Sol7] W, sz AFsel %9 B
A A" Aol Qoele g, iR

01;;'_— 53 2R ofol Bl Y S haHo
oldlala, 1 ABE Ed SEA - AnA A%
—g— Aze,

)
[e]

Il. 0128 &

2.1 oto|=(Idol) 2t TH(Fan)

2 HE4171%(ICT: Information Communication
Technology) 2] #a&-2 1990t FHHEE $-2)viet
o 237t AAl Z3hete] WRE SetiA B o
ot nxo g wAE = =% 3% tHIwabuchi,
2015). 53], 259 d7'= AA w39 Fa3
BES 28k 9T Chen, 2016). 37+ 1990
U Fuk 23 A Zoj|x] 2ad oz A5l AlF
Els "/}—c Eﬁ}ﬂ A g Edbebe ovE g

w3 Q71dRE AAste Gololth(AEE
3'Jr kxlOﬂ 2012). =2tvte] A0 9 i
2000 d] gol] SoAM WA A F3 &
&3 K-poplo & goi=lon, Ao ®
T FHoolE dol A AAR 1
(23, 2012).
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o=

K-pop tigtl=iell A 54 <78 e #7

292 3% 0| Bo=, oA B339l F(POP,

Popular song) ¥} &= 57}¢] o|Yd S &o] e}
e dA 71det3tH (L E: J-pop, &= C-pop)
(Lie, 2012: Shim, 2006). K-pop< f-FXHu =
o|xEI e Y ESD AU AE B Tt
T7ke] Ak WA AlgHFe

o A AR FES w GTH A, 2012).

Fom FRgsge

gaaAlEstaFlEae] 2018 a9 &7 dejx
Akl ofeti, o] Aot QU] oF(o}A]o} #]9)

nj= Bepd (ople)7h A1), 283 F=d) g
(8 A9) 5 A AAY gt w7l A K-pop
o] g A% olmA[ A 1915 AT},

S, K-pop?] AIAF 48 st ofo]=(Idol) &
g = Es sl ol Al E tiE ke ofo] 2o
A A FIPHAE ALe(o]3lS 5, 2008).
ofo] Z& oA 105 3= dol 33

42 = oholmol B @S] Eapld, 54 of
g A AFEAE FHAE 0E + AR
e HER S84 R 901 WEATHFiske,
1992/1996). °l5-& AFHQ 4w FA 24 ofd]
£ 268 W2 ANES A9 /)5S Eein
90w @il el A st 4 o Bgel 7
Aokt AL 2 5 QS 5, 2018). o|H
AE<] 9 g Holt Alo] Folahe ool
So e Bel = ol A1} Hol, el BEel)
L g3 4ES Pk, ol Ui HES) §E
ol % S FATHAFAT} HFE, 2012),

2.2 ofElo|2(Attachment Theory)

Bowlby(1979)¢] A15] Alelet A7) <lah o
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ZH(Attachment) < AFH(Person) @ 41221 of
% (Specific Object) Akele] 53+ 244 |zt

-

g golEm, froprh Aalel &4 2o E A

&H0 g FEIANAFE FRAA e fultdl
gk A+ WTH A= AT, off 2 of 2ol /g
g a3 A e AL Sl "]?47‘4 IS =
71W, gz e 52 A4S FEdske 3
A EXdorgx AWo] 71538t Bowldy, 1979).
of 2 o] = A&A 9 EA4¢] Sl o] ofso]
37 ste] whel o figh ofFo] oot
fAFEI} e v gifez M gfsol ¥4
3= 3} (Collins & Read, 1990). A<17]dl &
BEE ofFE AAA, Ay it wA s
™ o zo] FHH UFTe FoAes T3 AL
I} Agq AgdE FAES dth(Berman &

Spering, 1994). W
w A84 B2 5
2o Tkt mw
2005).
£3], Thomson et al. (2005)—?_— o o] 2& B
2 $99 9A] shtel Ful Bl
1l Aafo] 2450 2
I JFE LE Ao R A

r—{\:l
=2
=
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rlo
>~
>
o
)
1o,
o,
fol
2

A= tHThomson et al.,

2004 ; Swerdlow, 1984), ] < 59 ?lxég
vy /\i]L]- uHEﬂ_]/]. e O]F—U}_/] 5E§l— :‘_,—/‘ég
7R AE R Ao 2314 542 wdshe ofol
o 2% JAZY(Silvera & Austad, 2004,
Lee et al., 2008). &l tigh 22 f<l
o gl gAAez E9dsta FLAE, 84, of
g, QAL /e #A AL, AHAELS TV

59] njgo] A E 3 ]

Fo| A7 Aaagsta doka 148t
(Horton & Wohl, 1956). AFEEL o]#3t
Al FTAE-S nityo] &9 FHQE A4l
U F8x9 2243t (Horton & Wohl, 1956),
RAEAE AR upx AALE AHH JeFe we

4(Giles & Maltby, 2004). lq]—roﬂ A5 Ea

Asle 4ol Ay g AE So ta) AH]
AEE & 01]71] TEAH L HX% FgaH, &
Fol, g 10 Qe 478 23R @
TH(Su et al., 2011)

fgele & FFEA A AAAS K-pop €&
P 54 ool B e 7129 §39 f 22 ol
£ W3el AT FHa), BEZ A0l F ool B
A e haHe ololBate] Wyskn T3 1A

ATHe B, 2019). vhzwltel7h owd we}
A8 40 5o] FIthd SNSE ofe|E9] )
Aol 3 Akg olop| 7 Aol FFsah] W
59 0% U RS 3

Bk 015 B olB) U h2e age

o s

2.3 9lo| Mo| o|2(Meaning Transfer Theory)
1} ZA0KEH(Place Attachment)

9]“] 7ol o] 2ol oJstH Qe cfFoz FAH
FrEde tg AAA onle #HE A Foly Fa

2 9n|7} Mol 4=tk (McCracken, G., 1989).
FraQle] oAl FEde] BAY] Age FH<
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¥ jﬂ-e‘j‘_‘ Aol )3l o 2} gl ol o ke m)HTh
et al., 2011). &4 o Z(Place Attachment)
ele] 242 (Emotional) 9l frehzhe
T dom, A FihE Qe AgedA
° Foz Addta o] Tt fruizte] ¥
AE = i (Place) & 78t (Altman & Low,
1992: Hidalgo & Hernandez, 2001: Lewicka,
2011). el gt onl= &84 ol 719
=94 o] Hked g 7Ho]_o/] o];qxq Tr= 317].7(4 /\]Lﬁ£
Yeh = (Stedman, 2002), o]= BRI ZT
g2 B3l AT 54 i 2t A, A
e s gA=E + drk(Eisenhauer et al.,
2000: Tsai, 2012). &4 22 a2 o
A e} AFEojgken, 4] 7|54 (Functional)
A, oA #H(Cognitive), 42 T (Affective)
37 FHez #7& 4 3tk (Halpenny, 2010;
Jorgensen & Stedman, 2001: Kyle et al.,
2005). 7154 #He 54 FadA AFde =
o

rloaL
49,93

7e§EI
7]

1

Lo
(o3
N o e

X

g4 547 Aol tE A4 Byt QY] PF
gk &35 ol g 2 AYste 7t Ut A=
= YelH (Kyle et al., 2004: Williams &
Roggenbuck, 1989), &%4 9] Fadzo g
Aoldth(Scannell & Gifford, 2010). 1A% #
e Fa7t MY A E gkt 7lodste
A=S Yehl™ (Vaske & Kobrin, 2001), &4
o Wgk LS Eole AAAH SHER ofyet
et 4, Faekel fozt, A4l gnjs
t}(Scannell & Gifford, 2010). AAA &
A3k Aol ot JiQle] g n o=
(Kals et al., 1999), &4 ofz
9] 8T8 FEAT = a7
7o 2 Ao ghh(Relph, 1976).
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welo digk Ao AEH 1 dth(Warzecha &
Lime, 2001). 53] #ZEoklNe #BAE] 7
2 ALE) A of2hE ofsfstr]
g AF5o] FIE AT, ofF o] B& A Lot
wEA S| HFA o thgh off o] FFA| o] gt
T 259 PF grE M7= A7t Ady
o]t} (Chubchuwong et al., 2015: Kyle et
al., 2005). & AFA = ofn] Aol o] el 24
3fo] olo]Zo 3t offzo] Ao th3k oHil—oi
om|7b Hol7b "rkal 7hysta, AAMA A <l
AH & A2 Ao E gt gt

= =1

AR 7154, AXA,

3.1 g7 2

oA =93t o] 24 1S Bd B AF7E ol
Eol| tigk of2to] #FA|l et Hsmet ABA

e 22l FHYE o|2e &
ASs] datd (ad DI} 2 AT
k. 53], B Ao e ololE
ofo]Eol| gt of 2] ofo]=I} #H
gHAE A, AAA PGS A =R

3.2 A7

ofol & (A4 tA)
ofo] & MEo] L4
=7 WielH, ool
HOL 3l o i’ﬁ 1
g 252
(Kim, 2010). McCracken(1989)¢] <]
o] &(Meaning Transfer Theory)e] ¢

ku

° o
ol ol
oX, :r:
o
B
folr =,

(

£

u

i ml
Tl

A=)
B

o
-
o

_OrLl
SR e e =

i
oo
2 1
=
Ho oy

e 2
ool B3

>

olN filo

rJ
p
ox
o
nj
— > o 2 n

o
=l
o

ol
i)
=)
=
re



140 KBR H25& Hl1s 20214 23

B
32 ofx

] = . 205,
< 53l ofolEr #AHH Zﬂ ]‘Jr JAZ 4“17} o|5 Atole] WA ’z}%ﬂrﬂrﬁ]t thekst ”Zoﬂ“_ﬁ"
Ao}, &, o2 543 onlE /A . A& Z3] ¥al7 v 2doh(Baloglu & McClearly 1999:

= A7NA AAZA Al thek o 2bo] HEH A Kim & Richardson, 2003). &3], #9213} 72
2ol figh ooz HolH = A o] gE 54 of 2 M A ofZe] JHo| g oz ofo]
g dlidez Hold 4 9o (Jin, 2017), 8¢ = tigh eJul7t dels 7] wjEel HMH g ol
o] AECNA fFgolate] #A ] Al FHly # zro] ff 743t Zolgt o JE T}, wheha B Aol A
He Bl =y i g oJnE gA sk H T = A3 AFEY =& ZARE ofo]E offFo] of
T S v (Su et al., 2011). oy} B4 olE MENA ofo|E3} FHAH Ao )3k of 2o
st AFFote] 88 AFZE WF2Ek 57 9IS A £ e A 99l E F Slva 7MY
BFA] olu|Alo] thgt AF(Eud ]} AEH, 2003) st T 22 7S Ao

7F glon, olo]E of &L olo]E HUH 5o

FrE Wi o g ololE AMEA T FAE H2: M2 Ha o2 AR A Fa oz &
AR A el EAT ou|E FofslHA i g A9 G (+)S v Aol

Ol H o] a1 HMAQ] offzhE PAe=E g} Brocato

et al., 2015 ; Jin, 2007 : McCracken 1989 : g Foll e i offFo] o Fa371E A9
Stedman, 2002). Wt 2 AFos dPAd+ ap7] A Fh ofFe] dEE gFE AFEe] &
9 fHole ofzto] A o mAE dEFS @] AP gon o] Fh o 2te] TFA|d U
AR g3 2o JMd S AR sk o Hxo} AaxE Ao o S

Hla: o}o]&E of2& HAa Ai of 2o FAA tH(CGross & Brown, 2006; Prayag & Ryan,

31 FE(+)& FA Aolh 2012). % e Bd) 54 Fad g A
Hib: ool of#e A 44 oo 284 o FulaRw ofe el 44, 944 a4
Q) AF(+)S 11 Ao, g 54 BRASY DA AL nAS 0 9
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Maclnnis, 2006: Williams et al., 1992).
HAFA AzEe BFA o tste] JMA S

7N%22 394 T H3H Yo S B
she A= Hola sle= dvlsted, d2Rs
Sl oy #EA ol tigh A Moot P99
g (Mayo & Jarvis, 1981). =, A4 tfzt A
Aola QA HQ] off 22 FFAof thdt 9148 A
sto] FA HEQ B3R iz & vl
Th, Egh #FAo] AFEAAE NP3 7

ot7]

2l e
Crompton, 1992), &3} Folol|A A H3A|
of 3t Bzt BE e YFE FE APL
o2H we 37} Holgkom(Di Pietro et al.,
2012), & dFdlME daxd g5 o= (=<l

FA %)) JEFAAS Ay B A} s}

g, 5 e AR ZokdA Filo] of
gl et BeE P43 & 543 v Y%
o2 vehfiE e Y oret Ado R AojHm,
wget Fopo A e B AP AR E, 74

Jr =& ¥l /fdod AReE o] 9tk Boulding
et al., 1993). #FA S Mg i AL E3}

al
HAE R Ao G2 At & 5
Edl(Bayus, 1985), ¥ Aol XE Hod 74
ofulshe ezl FARY AH|xle] JAMEH
o)z Aol v A A A= 2t
Ql 74 EE B3l wEA U YFIEE &
ol 112} gt} (Bussiere, 2016: Helm, 2000;

Botlo 30 ~l)l'

ro

cfol PHOITY MSTO DXl ekl et ¢

- OHEOIEW 2ADIMOI0IEE S822 141

Martin & Lomax, 2000). WebA, £ A=
A AFE9] =88 AR Fhd EHEZ AXA,
Q1A A offzto] #HFAo| g Ao (=)o} &2t

A A AE(BE =) vl FFE Sotin
A thest 2 e S s,

H3a: M4 Fa 422 #4A4 sz 34

H3b: HAA 2 NHe HA et Lok
ko))

Hda: QA4 4 o

Hab: 9414 44 o2& Bg=e] Bg L2l
74 elzd] FHAQ 9F(+)S A A

9th(Bhattacherjee & Sanford, 2006). o17]4]
e W0l #33A] Aaes g2 B3R (571
vl olo|E3} T Favt XdH FAFA (7hH E

Azste =2 Host9 oM (Lee et al., 2012),
Py Mgl 280l A EE #FA (7 E

LERIGA TE AbdlAl 342 o= FH szt
sl FE 2 o3t th(Wu & Cheng, 2018).
wrebd egkel A o ro] AF el ne A
290] 2 & gntm bgsel Bhest e e
a7§ °]’M

fl
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V. oi-teh

4.1 NE 27 L BAY

2 AFE 93l 72 Aol (Google Survey) ok 2
& 3 AE YArte]EQl Tencent Questionnaire
(https://wj.qq.com)< &l &2t AE2ALE
AAstg o, AEHAGS K-pop #3o o] &
3 ofolE 3kl ok Site] g mME F=<
= Ueg Arent. s AR SHY e
51 = & 5 g Al9stn
44055 HE SHEYY F2EY T AHES

= of&7] ¢t
o] SPSS 25.0% AH&atlon] &¢14 agliA 7
A A, FEH AU (PLS: Partial Lseast
Squares) TG BE& T A2 S 98t
o Smart PLS 3.0% €£39tH(Chin et al.,
2003; Fornell & Bookstein, 1982). PLS+= t
A 24 g PR F shvR, e W

£ T3 o249 mdy Sgude] APYE @

ox
tlo ©
2

(E 1) 4g 7

)
=)
=

o 1R e Hr

ittt
Mo

£
ofo
ol
ol
0
o

N

=

S
o3

o
D
o,
= b

41 e

23
2
4
M

n & Todd, 1995).
A0l rulg WAoo g o
of tigt JIFAAE A3}

= A7l A AeAle 34 F PR Y
EUR 9oz 7w

ok
I
Bx
Yy

2
ox,
lo

A9 47

Brocate et al., 2015

ol A= ofolE o] £le) ofo] B o2t

Giles & Maltby, 2004;
Wong & Lai, 2015

oX,
k1

Deutsch et al., 2013;
Azizi, 2018

g o= T -
of] 2+ 012 A AA

b

Brocate et al., 2015;
Deutsch et al., 2013

o2 #FA (F7h o] Hg) ofelg #AH it 2
H A (F7HE Azshe =

Lee et al., 2012

TAs LA ok P

BBA(F7HE 2eRIBAA TdE At 232 es

Kwon et al., 2015;
Wu & Cheng, 2018




2015: Deutsch et al.,
2004: Kwon et al.,
= AFoME BFAE o] FE Fart 23
g =7kE Fosiien, 37k g ge(dse)
g} g5 gm (e A=
(& 1 F=2).

% 44059 = ‘ﬂ‘
o] Aol 394 (89.5%) 2

2015 Lee et al.,

R EE R ]

2013 Giles & Maltby,
2012).
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20t w]Rke] 1477 (33.4%), 20tH(20-29)7} 290
%(65.9%) = 71 ®ol Axletsiom, YAl 30t
(30-39)7} 27(0.5%), 40tH(40-49)7} 17(0.2%)
= Yet 7k opAobAlge] 4357 (98.9%)
2 7P weken, A (3607, 81.8%), At
2677, 15.2%), A=A (5%, 1.1%), A4
(14, 0.2%), 71874, 1.6%) €22 Qs
AAetE Aoz Yepht, = BEdeze 13
(219”4 49.8%), 23](111%, 25.2%), 33](56
C12.7%)7F digsEi en, ofol &3 ddE i
Oﬂ e WE Slg A 138](1607, 36.4%), 23]
(1159, 26.1%), 33](689, 15.5%), 43](184,
4.1%), 53] ©14(79%, 18.0%) o2 ekt
(& 2) #3).

B AgelA A3t 7S ASH o7 AF] 4
slo] BE-F 2259 (PLS: Partial Least Square)

E 2) 89Xl TS 5y

B N % T8 N %
37 46 10.5 o}Alo} 435 98.9
of 7} 394 89.5 =7} £ 1 0.2
204 T 147 33.4 opv 2] 7} 4 0.9
- 20-29 290 65.9 13] 160 36.4
we 30-39 2 0.5 olol5 7 23] 115 26.1
40-49 1 0.2 2 33 68 15.5
A} o] 3} 81 18.4 A 43] 18 4.1
- &} 338 76.8 53] ol % 79 18.0
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A Study on the Effect of Attachment to Idols on the
Intention to Destination Preference and eWOM
- Focusing on Attachment Theory and
Meaning Transfer Theory®

Yeirn Yhee** - Jin Young Kim*** - Won Seok Lee*** - Chulmo Koo*****

Abstract

Hallyu, which began in the 1990s with dramas and movies at the center of surrounding
Asian countries, has recently expanded not only in Asia but also around the world with the
popularity of K-pop centered on idol boy and girl groups. It has already been proven through
prior research in the tourism sector that celebrities like idols are stimulating and affect
tourism motivation and intentions, but there is a lack of research on how idol fans visit certain
places related to idols and attachment to places. This study reflects the current K-pop culture
in which idol fans visit places and tourist destination related to idols, and based on the
attachment theory, the attachment to idols, the main player of Hallyu tourism goes beyond
certain places to see the preference of tourist destinations and the effect of online eWOM. The
data was collected for the Chinese, who are the fastest to influence and spread idol culture.
We obtained 440 data from online surveys and analyzed it through Smart PLS to analyze
research models designed from theoretical backgrounds. The analysis showed significant results
from all hypotheses, especially the attachment to idols has a stronger impact on emotional
attachment than a cognitive attachment, which can be seen as a strong emotional attachment
to specific objects. In addition, the impact on attitude (preference) and behavior (online oral
intentions) to tourist attractions was confirmed, and the emotional location attachment was

highly influenced by the two dependent variables compared to cognitive location attachment.
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Therefore, this study provides academic implications for the formation of place attachment by
exploratory looking at the process of transferring from idol attachment to idol attachment to
related places from the idol fan perspective. The study also identified a series of processes in

which idol fans visit relevant locations, providing a basic framework that is practical for new
businesses.
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