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2.1 VR(Virtual Reality) - AR(Augmented Reality)
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(E 1) S3utol M2 o B 24

29l Fas | APAS
ki i ani | B | o | Cronttts
A4 g 0.76 | 0.58
29 AR n2E A 2e =7 0.88 | 0.77 (3) 0.882
AAZ agdete A 2L =4 0.88 | 0.78
A VR - AR &3 A9 An| 064 | 04 2
7H VR - AR %3 Age] wx 074 | 054 | (1) 0.7
e VR - AR &3 A9 +84 0.72 | 0.53 ;
7}‘; VR - AR &% A8 =4 0.84 | 0.7 ) 0.781
VR - AR &% A@E 53 AIRHE e 0.66 | 0.43
VR - AR &% A3 2o w3 0.75 | 0.56
2344 | VR-AR &% 498 5@ 244 Fgas 32 9% | 0.73 | 0.53 ((3)) 0.821
VR-AR 43 A8 53 ZEE o 0.75 | 0.57
VR - AR &% AE o] && A7 A 0.86 | 0.75
FH A} VR - AR 43 Ag HS Fio TH i} 0.8 | 0.65 (g> 0.897
VR - AR 43 Agol] £ F715 A2 A} 0.81 | 0.66
i VR - AR &% A oA & oAt 0.78 | 0.61
FEA - - 3
oAl VR - AR 43 Ad& A5 & 94} 0.85 | 073 | ) 0.878
VR - AR &% A@E A&H o2 & oAt 0.89 | 0.79
AES AR o it 0.86 | 0.75
FES AAE T 7 0.83 | 0.7
SRER FES AA 584 087 | 0.76 ((5)) 0.911
AAZ 278 71 0.79 | 0.63
AAZ Yol e 0.7 0.5
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AL < UG Ao B3tk AL A At AL 4 F 3
5 AgAEC] VR - AR &£l =9)¢] AvlE = o A" 7o) HAME 79} 7154 1A E H]
71 AEG 7| g4 o2 o $Faita Adste A wate] AnEd A3 o & JFgs vAEe d
ol ¥ 3= Bol MAd= AL ¢ 4 Utk vy AAA 7 EY= 7154 ZEA7E H 93 R
o 7 2 AZE 77 AR 4 vE = A4S ¢ F U F VR AR &3 3= Al
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(E 2) ol 20l 24 7Y
ERS g Estimate SE CR p AVE SSSZEEE;
1 0.95 0.07 12.21
24 2 0.83 0.08 10.34 0.6 0.82
3 1
31 1 1.02 0.09 2.08 = .- .
7H 2 1 **
1 1.25 0.19 6.56
7154 P
P 2 1.30 0.2 6.4 0.56 0.71
3 1
1 0.88 0.1 8.21
AP 2 0.95 0.1 8.43 0.6 0.78
3 1
1 0.91 0.08 115
27194} 2 0.95 0.08 11.7 0.6 0.87
3 1
1 1.19 0.1 10.2
A -
o 2 1.37 0.12 10.7 0.79 0.84
3 1
1 1.05 0.12 85
— 2 1.18 0.12 9.2
i 3 11 0.12 8.8 0.72 0.84
4 1.2 0.13 9.2
5 1
(F 3) 74 45 Az
714 AR A4 tak P-value 2|12 /712
7Md 1-1 U —AAM4 71 0.22 3.01 x 24|
M 1-2 297154 71 3.44 439 A7)
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A Study of the Effect of Shopping Experience in Virtual
Reality and Augmented Reality on Consumer Decision Making:
Analysis of Mediating Effect of Perceived Value

Su Ji Hong™ - Sang-Lin Han**

Abstract

When shopping through new technologies, VR and AR, this study seeks to find out whether
the flow and the perceived value desired by consumers affect the recommendation and future
experience doctor through the compatibility of Innovation Diffusion Theory.

For this purpose, this study looked at attitudes toward new technology shopping using VR
and AR through Innovation Diffusion Theory’s Compatibility, which was set aside by Agarwal
and Prasad (1998). In order to find out the final impact on the product purchasing intention,
the VR and AR shopping experience was conducted directly and these experiences were
reviewed using questionnaires accumulated through various theories.

According to the results of this study, it is more important for VR and AR users to match
their goals. Accordingly, distribution businesses VR and AR shopping need to understand and

establish functions and goals that consumers want.

Key Words: VR(Virtual Reality), AR(Augmented Reality), Perceived Value, Purchase

Intention
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