KBR RI232 Xl1= 20194 28 http://dx.doi.org/10.17287/kbr.2019.23.1.181

AIZIZNIC| siZ2 0|I1= 2 RN 7|HHAHS| SE:
Warby Parker?t HIO|2Q| AlHE ZAICE®

ol & o*

ol 5 gl
2 52 BE 1980 TAVAAY %, 4 5 2834 3l 2kl el Ang Ang. 3
o) A% olela 2B 719 N84 A% (CSR)) Aekew SAslo] s, 591 s1%del g Wil slo] 2
el 7 i, 20061

}=3h 714
o] ARl
& A
Tk 7
AH31A 7l

T2t wheh Akslel gk Adedolehs #AE dolA 7199 o9

MR Hrh B 7]940] Al 29 H3iet o voprt HZde 7]

A9 gdo] AZAcR UHe AL Fo AGdEoR s AL o g 9t B d7E o

3l 7]°47j°ﬂ«] NEE S8 AgaA ndata, AREA dids 719499 T8 o RA D

S & Warby Parkers} wtolite] Al & Awrsitt. 2|1 olzier S Bl f2 71959 A
‘/}0]'7 Pkl e mAskI

o)
el Ay gAY A 434 ZHolx] Fa3hl ool Ak,
°l

I
g
Ao
H
2]

FAlN: JARA 7197, 7199 ARlA AYD(CSR), FH7RIEE(CSV), ABIEAl a4, 4 mlAd, Warby
Parker, ulo]%

2
o

.M E

PNrlo mo
o
=)

Michael E. Porteret Mark R. Kramer7} 2006
d A5 T3 T713%(Creating Shared Value,
oJ3} 'CSV)2 7]do] ARl o]] 45 F 419
TR 1 ol & Adgdhe A A ST 5 =

A8 EASH NANE A Aok Brhe 719

1o
o,
19
o
o
o
o
>
2
i
.
1-01!
_O|L
N
o
ol
o=
1>,
o
1= HU

jan)
0
X,
Og{:",
offt
b
T
i
I
(2
K
Y

ox Ix o gL Ml Rl w2 ol

A2 A Aol (Corporate Social Responsibility, o, A, EHX 2 Ao A V9L CSRE
o3} 'CSR) 9| tistd HegFe = ettt (Porter T Fele] Wold fo| A thFe] g} 1y
and Kramer, 2006, 2011). CSV+ 71979 Akl ARSEAl 2 7194 e] z1%g Aol EH?ﬂ el
S3E7}F oA EA HFHE As dol 7193 A ol Z7keta, 7Igdeln|A ¢ BAlE 2HE Y| F
319 &9 o9, F A LA Hoh e 7] o] ZjatHA] Wojd A A2 FF O]"ﬁ]

it}
4
1S

al: 2018. 10. 04. 1A =™ F=g: 2018. 12. 31. 24 =M ML: 2019. 02. 16, AXEA™Y: 2019. 02. 15.
g:,l-_o,] zl Ee ]3“ _r;_%g 7~/\] u}o]ul 71\:]__91, EH_LHyﬂ 71—/\]_ J_JL_a‘l—],]\;]_
A9 e a3k (gulee0624 @dankook.ac.kr), #1142k
739y H w4 (dwmin @dankook.ac.kr), ""WX}

et rle
HI K

- 181 -



182 KBR H23& Hl1s 2019& 23

FRromt A4 B FolsA gobginh £
B%o] QY A

& 7199wz 2o

Sl Baz S AT 2
/\}Q_J gdo g el 9= A
oz AYan, o Yo} 7
G U FBE Ads) FUE B A,

rr

(AAPY frdatr
AP FAE 3 }04 *}w A
d ®oh A4FA o YMe Z)olgn &
ol ARl 719 BEe] AAA FH
He] o]dAddd ] o Yozt @ 7197 AL
o] o]} it o] 2% A ok Q) 74 ]9
AT A EA A FA FFA giEtE
AelA CSVel Ml E doldthe v 58 717}
Aot kAl B Ate, ol A A 719979
o M2 559 A d8s Aura, A
32A AMAE A FandoE A5 FPsie

Warby Parker<} gle]he] At & #4519t

\o
[
_Y‘i
=
o
E
Y
E)
_°|L
=

2
(<]

S
@ %0, mlo >0
o o 30

—n

Il BiE o7
2.1 71gie| ZAfEA

°l(Prosocial) &=

al-
1%t %

rlo
N

]

s

S AYBES MY Bl

%J_ el
fﬂ}—‘%’é}l’ Aaker, Vohs, and Mogilner, 2010),
oeffler and Keller, 2002), Z1g]a
?4% 21E(Hansmann, 1981) 71%19] o]
£ st 2xEd S5 =R(Helping),
2-f(Sharing), 71%-(Donating), #2(Cooperation),
Zrod (Volunteering) &= &3l AH3lehe] 33 9 A
319 & fal Fdste BE2 InlethArthur
and Stephan, 1986). o|&|gt 7199 %A ks]4 &
1 TR 23 dHoA A A BRe
13 rolgith, 7199 o]t AkS]A 71
FotH A A Hrh il 7]
of FAS A Ee 53] wAE Fof
‘29w o] g E o2 A EH %L‘ﬂr
A e (Cause Marketing) < AHg)dl] E$-0]
ol 7199 A Foate] A9 oF
Zohe vHIE s ovdt(Bloom et
, 2006). 19831 American Express?’} A&
"JFUHETH A& oo dF Fis 3o 7l%at
)97 A" AP Zlo] F ‘3}71]‘%]9]
zZto 7 424 Ith(Adkins, 1999). o] F FEE
& ATA Ao} b BE]o] FA4 S
Mg (REd, #AE, @84, 2011).
nHA R Ao A %95}74] D}ﬂﬁ % 99159

2
O,
_‘EL
E

O

2 m{g i ml}r o‘m
o, o ¢
1t L
N o 1:1>~
5 4»

R

o

i}

f
4

& oox i
wo rlr o

mmﬂ

izrlr

o 18 mx 2
oX, o o
[e]
< =)
3
]I; ©
i
oi
ofi ¥
QU
lo 1T
Ry
=
it
) \I
T
&
g0
XN %
og{_, 03:
ox
Ll
o,

=Lorr ol

ox -lg fd
Sl
> O‘;ﬁ
e
X
£
ol
o,
%0,

,
B

rd

e
o

(i

A

rlo
o,

Mo M 4
ol
ol



ABIZHISl aiZE 011= =2 EARIA J1H3

= FEAA B
e, of % 71
73 W5, doby, 3

= Al A" (Cause-related
Marketing), Aol st 7|e] FA7}
& 2184 719 (Social Enterprise), A3
ol eketr 7193 FofFFol FATL He A
g 29 viAE (Public-volunteered Cause
Marketing), Z2]3 A o] oFatn| 7140
A7} F& 715 (Donation) 2 29 nHAE S Y
Tt

add], A 2
2 uje] Agloldgolehe tha Hoj A gl SHo]
o] o] AHd et (Lin-hi and Miiller, 2013;

e 79

1 Eot 719 Eo] gk A

LA M

%0, rlo

van Zanten and van Tulder, 2018).
& A olos S8 A dEdl tie A e
nHpg|ehe oA A H e 298 59 AR
g 5g S35 e 5& dlgrh(Bhattacharya
and Sen, 2010). o]+ AH| A} A A Je= B
F2 Bogo2y 7|99 AR ¢ a4 Al
22 B Zloltt. 2y, AleA 9] QAo o
7199 ZAks] ARl dgo] APrthe 2pALY

Fo FRtE e A SHe] AxE Ag 7
oJm] ] XﬂJ— | Tfo] HA FAY FHAQ FFg=
n12 4 9lth(Sen and Bhattacharya, 2001;
Wagner Lutz, and Weitz, 2009). vt oy}
B AGAEL o BHAA o] FAA = 7Y

o] Ak ARl o] 719 WA Asteta 971
£ ¢35k e A ol do R 7] AdA o
Ego] 57| %EE}% ‘%e 72 )H(Chernev
and Blair, 2015). &
ol ZzxH 719 73*}1@]31 A EEe AF
atal AH| 28 AlFete 7199 w8 AF
do] §i7] wzell, 2uAte] 719 AFe sl o

N, o, AH
mszﬁigh

Ho| S5: Warby Parker®t HIO|ZO| AlHIE BAICZ 183

o G904 Q12 el A9 ek nAA X 3tk
(Keller and Aaker, 1998; Luchs et al., 2010).
AR AvAl= A9 ooz AL H SES

Fsths 719Ee] mEEstal, Brp =Y Aol ¢l
AR, 25 A el o] He dEEokdlA 7
Aeo] "ojzlthy Aetalr| =tk (Aaker et al.,
2010).

AqA7IM Fo A, A2 719 AYLEY Hh
glo} Akglel gk 7]od7} A8k vl Fo] ol df
w2} 7199 A8 A S oA AYE e
TRl &Fol 51 dtke Aotk (Jackson and
Nelson, 2004). 1918 Porter and Kramer(2006,

201D A BHA FPH = 719 A3
A9l 5ol 7199l ol &g Figsle Mo R:
i wEsinta Fge ik S, J7l How
Tehe) $3AQ #AE FHata, BAA A
g8 2t A s 2YEE fA5ta
oAbzl sk o] Sle B4 7] fsixe Aol
o] ol A3l s HolMe FAE A B9gE
of oS Axdnt. ole 7193 Al FAT
A F7go=H 7ol ofdddrt 2o A
o R EReke Hoh 2529 g4 4
gl Bashe ot

2.2 CSV(BR7HIaZ) o £2a} 2t

20061 Michael E. Porter®t Mark R. Kramer
= 71| Z71 Aol ZHsHA wAs] feie
AR 79& F7EH S A A A E A=
ok g2 T4 CSVel i S SgAI A Porter
and Kramer, 2006). AF 1 &< 714749l 9l
ol 7IA& Zf dtte Jde AldE AA Wt 2
s gton, ol A9 Al 1980l 71 E3t
o] F7tA] A& LRtk (Chatman and Cha,
2003). o7]1x ¢ g 224 7 ALEY



184  KBR H23& Hl1s 2019& 2&

1985),
olf FH7H= AdES 7199 54 ‘34 s3]
P d4A Yoz olgy

Atk (Spitzeck and Chapman, 2012). ©]]3F A]
Z+E 719 Wil A9 olaGAlAl ko] AR 7HA|
ool e E eyste Akl AATHChu, 2001:
Nohrla and Ghoshal, 1994). Sink(1991)+ |

A& o2 H|ZY 29 ALS] ] B gte wEt A
%7}x] AFatet. 2e Ao T #dstio]
8 T 2 7 E st AY 27 = o]
Gare] F2 A g FHEATE. Foll Porter
and Kramer(2011)°l 9Jaf ¢d¥ CSVe 7d&
7199 AAE S FRAII, FAA 197G
7I9ke] He= ARUEY AAA 2 AREY 21&
AT e AT £ W eR B 4 o o
Al el o=, AbElel g9t A AT EN
A E 93 7B FEete wrlow AAA 7}
AE FEshH Bop FEAo|1 JHA R A3 9
ojefel 7]ost= XALE A &Eolth. Porter and
Kramer(2011)= CSV7} Akgle] @z 7]9] <]
“JJr AZAZCEA A9 MEZ A F
= B84 S8, B 719 apdst, a2a AR
g 55 7Fsetl gtk st

olglg CSVE B 71950l Aa7HA 34
7399 Ao g dgagtd CSRA= Fofn|gh &
o7} 9itk. CSRE € 57-¢] 7ol F-&317] 913 =
Aol 9lor (Mcwilliams and Siegel, 2000)
5| 9 AR wAlE wed o - FAA
A, e A9 gladd g ike 5o 333}
73] 9ItH(Crane et al., 2014). T3 7]
A H2Y 20k A /o] AgE o] 7]§]e] o] &
710 R fAske Aol tha ol § Wol glo
Porter and Kramer, 2011), 71ge] ¢]u]
Q1 9 hed dFES Bl Ak Tldste

4

oX. of off -1°l

Fa

1:9
i_‘ELoNLrlr_Pé_i

—

geo]7] w o] 7]Hdo] FHE ¢ 9= e A
I ides B et A s,

_% N

It
r_BL
DO
(e}
—
d
r-i“:
rEL
@
N
=

rr
_:
Sote

71%”“3%% fﬁlﬂﬂﬂr 94T°ﬂ*1 714l

a9 4% A7 2842 7 §4 e 143
HlZU 2 oA 913 A2k Be B
gh(Crane et al., 2014). Pfitzer, Bockstette,
and Stamp(2013)= CSVE Fd3t= 7199 4
T A TR %7} 719l WA=l lvka

2% 59 A9A 7}

Ag A2 F UEE ?—f%l'% Maete Ao AR
AN AL S 2ettn %t o Yo} o5
olgd FH7HE FTeke 71 } 1044 A7)

= & 94 CSV
o224 o @ol ARggth. T12fu CSVel Eot
B o] 52 7|0l AL
A (Proactivity) & ZHe
Atk CSVe Ede, 7
Atglel Mool A5 o EHo]7] uf&
1314 87 SHate Aol A Z1AtE]
sl= Ao] o} stk ehx] FEA
O 7 ALg|e] WS ff8l &2 ol o]
TAAY 2AE A E F e Aol
wrEbA 7150 €]

=27 9o

N,
of
S

o Mo
e
e
o
e
=)

.
ik
32 off
o )
o
L e
=2
—lN
3y

>,
2
d
ol
!
e
o)
N
-~

2, 2

iﬁ
o2 ©

N
=)
>

offf 2 on
o,

tE wlo
)

2
]
4>

o
=
>

N

14l A
Y (Porter and Kramer, 2011).

/\}Qx% ﬂio] Zre E/\é Z 2x

Bok 22 99 A= OSV
=83 oul7}t itk Becker-
A8 A EEo] FA
o] Ho|x u}

b

(Retroactivity)d]

£ ofast= ©l slof
Olsen and Hill(2006)<&
ol wiof RhEAQl W2 W] AlEE



ARIZHISl aiZE 0l1l= 212

o,
)
S
it
>
ok

lo
offl
ggl

(e}

=}

o
o,
k.
30,

) = 2 T=A4
Ql 272 AN A Fgel Aol o4 AlElA 7}
AN Qe B¢ AR vhd, wh3Ael %
AL olw] dojd Ao tig t&9 AHdolA
YPote 452 AAskslh. AiAEddA 719 &
F 718 BARH & AR, FRAQ $5e B
(Helping),” =& 719 9 B¥ BFE o|FA o
T A" ToR HHE v, uh3AQl &% o7
A (Selfish)” E& "ol&F7] 54" 5o S5
Ach, I FrAQl 2 vHEAQ SERY 7
ol g e SHAY s F4dstes ot
Atk o dobrh, F=A (vs. WA Al 7]
A A= =St 71 AFel i Fele e w13 St

o Ao 2 YRt} o] % Groza, Pronschinske,
and Walker(2011)& 7191¢l F=4 vs. ¥4

LS ZEol fﬁ?ﬂ 2|2k Wk Arshe
kel &AL AskeE 7S] 2 g
SJolr = 2] zﬂoq:rLe 2 53 A, o
JJr7e§ °]

ro,
N

H ru
oX,
o,

o wd
rlo
N
2 12
(¢

=

.
¥, O

kl
k)
;g

JE
o
o &

)
mH

?4
_°|_
i
3%
9

°,
2

o

_ﬁ
olo
[ =

3 dlo
N
!
op 2 Y

(o]
L
N
o,

> 2
>
i
2 2
®
rr
N
~
>
o

X,

ﬂiﬂ

¢

DB oo 1O

=
92}
ro
N,
>
>,
ot
U

o> M1 ooft pZ met = ulo

DD dle o oft o>

(Values-driven)|™

yolgtz olAlststh. 7&4 of| &
A &4 8 Ak FAA &4go] 7
Fulos 2% Z71A7] Aoz e},

7180l Apslel %2 Balst £ Aol b
o AN BHES VU FEHOR F
A B2 A el g B v
2= 9t} IBME AHAbe] =& [T 7]%%" < ey e

“‘:_" ]»X] '6‘1:1

o
=.
=
)
I:i

ARl E J1dEL

9| S&: Warby Parker®t BIOIZ2| AIIE S&22 185

4 9= Hermitage Digital Museum < & & 9

t}. Hermitage Museum-> 28} 3¥¢] Aol A
A AES BRY 5+ 9 FES WUF AL B
, Hermltage Digital Museum<
F23E5 7 #1k T4 ©]
BEE 4E 4 Atk A B
0 AFAez YN BReE S 35
= I 9iTh 201095 FFA
2o 2 ged Fdol

=

m{

ot

ol
Sl

N
ofr
—_

e ko
oL O
§o rlr _l>‘ =
Z o
m T
ofN
_0|L
£
o
1o,
N
_‘1
o=
rL
J?:
O >

N
o
>,

ol
ol

o
&
>

-
M 2 K rBLL‘ 2 i
ol

X0 oX
rlo
5
tlo o
e
o
g
&
>
rO
o
o
o
m?L’
&

I
ol
e
rr
fin)
fa

84 95 Aol A9 249

3l ZAsruEle] Bz el 7]ojst

1
2
0,

!
p
4

N

7 AYs &

g 83

v eRr Hgen gk 20059FE FedEx
£ ‘Global Entrepreneurship ZZI1#< %3
A AARCRE Frlsta e A4 7197 2 aF
[ 2f9 F2719 vlzU2ot 43S AF7] 9
3 o= s AdES Adsta ot o] 4%

© & FedExw, 94 &% 7195 w+ Vital Voices
Grow Fellowship @} AlFate] v 22 7]|E0 S,
2oy T, a2ln EYA g H24 5=
AFshke FHE geopel 7}, 7B Ao, F
Z, 283 olzg 7k 657 A A 710lA =
= 7 223 FFHCRE AR ofy

2t theet mield e ElZ} %"éﬂ{— L EASESE



186 KBR H23& H1s 2019& 23

A BE AEEE e s =
FedExE, 2712 719
g A2l Accmnﬂrﬂ
A LS o] g3
W& AF8 olE H}%&i 7]
7} AFUE RE olojd = 9l

] "Cocoa Link’ ii:ﬁ%ﬁ T3 ZrA0l 2 A
g5 Mg & 4 v, Hershey® Cocoa
LinkE Edf 3o} BHEY 4o d& =xA7]
3 FAel, FAe mote AFLE FH2 FY
=% skt BAE Adsta vt AlA 2919 =
o} Akl shtell A 20110l Al}ste] o] %
A 191 =719 ZECRol271A] g o] =

2a%% Bal, 230k rEe vad FR4 A
o

i

_l

Ak AR, sk, A%, dF 2 AW o
a2l g F AP 59w sAbE dis)
FEE &% okt ol BF FoiE SMsH
AAE Bl AFEHRH, Aol FHES AR
BEE FHToEN JE UEHA B2 A3
W7k 2tk Cocoa Linke 59 A 571 4
Sl 34 = A glon, FE0] A
202 54 AYE du H4H9 =7 2L AR
£ 25 e Fo AFYAI FHeE A
2] At} ol& 53 Hersheye U B2 43 &
O & F49 IFoks APy, TR F
3t FREL PH L5S ez 4o A4S
SN2 Ut

2.3 TAEIA HA M22 55 - AlEle| 24|

fZoll 2ot M=Xo=2 LMot

ol

H2e) osve 9ol Ferlon 43 Bus
F7gomA 19 BAL ERsE YA BE Y
o} 1die] F47} 51 A1} A Sl
A Adehs A s ek 19l osv

=

=2

Agahs HA 53] AR RAY A7 BS

A ol TRt $4, CSVE 71993 AL

@ Eolzh A % Faths o F28 2

e, 1o, 904 8 715} ¥ 048 922

7] wRo] Abglst Belslo] ZA)e

mgL
&9
!
o
=

i 71044 FEEEETER %g% SERE

=

A
‘451«1 X}%‘aiﬂé LAANE }l

1

Qem, oI% 2 4he HEOM 2 9%

Atk g, At g3 g B
T o)k AR F
el g17) Wl Tlgde BAS 67, 38,

A 54 A v

:Leml Amﬂﬂ oH A FEHOE UYAE 7|

1:}
HdEe] S e FAE A F R YE
% ek AAE ARUE 9 3¢ 98 719
ol m% BHE, Ju A%, 8409, BAA
2o A% e 49 A 59 BA T2 e
Relek. EAE 71490l Aot =dF, £59% 5
N gl Ar ANLEY ARE P2A)
£ ol Zlefste Rolet. ole@ 719 e e
3 e TR AllelA] Bel A3 gk



ARI2HI2 oiZS 0lT= =2 IAMAE JIYE

2.3.1 5 BT YEAA Y i
- Dot, Intel

AR S & F
£ $3.000~15, 0004 ge Mo dd g
Z+A

23
oJAe afrota 2}\?}. /‘P“J"H"JJ 90%= ZP
0 O y

© 2 AT} o dolAnt, AY HAE 41
AHTFE HAFEGE7|o e HIgoz <l
o5& HH FEe oA Hojx1 gt o
A9 A Z2E el Dot 2~mE A A Dot
Watch'& /et o= 71& HAA Behd7]of

Hle] 7k4E 1089 1, 271e 2089 1 59 9
olgl g 717]o|H, EFF2 Ao R AnfEEL A
Aslo] AntEE] £3t= Ak, 94, SNS, 7
2 59 7T 2409 Ag B3l AR et
AHEAL A Al Fa 9tk 20161 EA1E Dot
Watche A1zt ol ®at opel o FRlo A=
Azt Qlate] &% glo] frésttte o] 4
AHA, 28 vl 3509 Holghe e AFH
o}, Dot A AlAl 1071222 Dot Watche] vl
14& & J?ﬂ dlell A o elr} ofzelzt, Q1w7t
ZpofQle] A Ho] ek 12
st gleh. @9 Dot 1,160
Qlo] EAjskH 1 & 89% o]l
7% WEE WA Rl ofZe)g) Ul FEIH
th Dot o] 59 u& E¥F OHé\_S’Jr N EnsS
el 2utEE 2719 HAER] Dot Mini & 7N
Fatg e, ol 2RI FAl AAE ZEst

Ho| S5: Warby Parker®t HIOIZtO| AlHIE BAISZ 187

o AAAele] 222 HAAE g5 F IS
E¥E a9

Intel& 2013958 WEed=e] A4 7+ <lE
Y JEA BAE 4] 98 A, delAE
of, HolZe|7tg s T Astet o ofxze]gt A
Ao A ‘She Will Connect’ Z21HE Al .1
Atk o A AL FEY F 43% FE &
2l Aol "ojA e, ofd] mE WA= F
Aol vl e AR 299} 7]3]9] HE
o4 gt} Intele o8 a EAld] FE38lo] o
olWld 2 SNSe] AR ofg} o

-

8E
oA Y, 15
= H2Y2d| Agste WA tAY M5
< wEstT. 21 o] F Ve R o Fo] Ab
B ZAA 718 BHot Z@A A2 F UES w
Itk E9 Intel ZHkd o] Aol & 3l
W o] Fo e o 50l FRE A Ed <t
o dote JEE AFHeR s F IS e
ZR=E Tt ofzejgt 1474l go, =
F2o], 298eo] Fo7 At v °l2 F
&l ¥ &A1 F (Information Have-Not)$l 7H
A=l e ug, A%, 3¢ o U
QB RS Al Fgomn A o] fAE Hu
A2k EAE dlaske H =gt v

2.3.2 3724 314 - ¢+g}74, Intermarche

el e 2011dFH @3 HAK] (Happy
Sunshine)” #3|<1& Bl Ul AL B A ]
ory wAMHE Baa x|dstozm A8A oy
71w Az

of AL ATt
7] & 5 dFeds fldhe Wgaﬂoﬂ
JEAE F=e whﬂlﬂ °l gk N H ﬂ1



20194 28

=3

KBR HMI232 Hl1

188

X

oo]

o
1S

A
il

+7] ol & 3ol g 7}
A8 A o] 4 (Social
907} °]/de] 71FIEY

o] &t} 1gla o

Mobility) & %

o Aol gl A% ofol

L

-

L

.

st %)

=]
i

yex
>

| e 713N AR AR

=

o WEE P ooz, AL

9

pud

g Aol 7] o

CSV AA 7oz AF=H", 2006 d A9 o]
tol 70703l A 8,600% A o4+

2H] 21
A4, Toms Shoes

ghol 7hd
Z 49
sb g7 @A 7]

[¢)

R

o]

=

=
=

2
2]

1
.

7], 2L A
wejF7]

[e]

00
a2
o Intermarche

o

dEH I

1
.

AelA RE R A TEe FFNINA K

Al A4 Intermarche® ‘Inglorious Fruits and
Vegetable” 71#91%= &u]7} At} Intermarche

AHIZ 2014958 AlgEo] & =

o ol o} o] 3o ¢}

A3}

eyl

1

<H

2l 7]

o

oF
Bn
sl

ﬁo
W

oln

oA <

}

[
o

o] EAl o

REE

ul
=

Al

]

AE

=]
R

]

=

=
gtozH 1

of)e} 2m]7)

T

fus

ol 5

)
h=}

o
=
z

i)

9
AR A P 5 llom, Akt

o3
Aol

pjm
oju

A4l

SERE

?l_

A 719 Al E A skl ol
T vk A= 1993

= Hlg

o
=

}

[
o

tod

oAl o

R

]

R

g

=

AT © dolrt, A st

sto] 21

O

]

S
=

o

aff Argle] o2 Al o

Av], AFEA el ERE Aed. 2Eu A4

9]
o] tAE HaPS 7
Ao gd =

el

, Intermarche

ol &

1

- Toms Shoes
715 (Buy-one Give-one)?2

o)
=2

= Ingloriousdte &4
A
Toms Shoes

.



ASIZHCl iZS 011= 22 AR JIHBFS S5: Warby Parkert HHOIZQ AlHIE 5422 189

hfide F3da =Y 2 dsus B #8E webd Warby Parkerd] Atele B &H|Rb A
A AANAEAY 4029 G 45402 AR A A%E Y8 7HAEE S o W o}
Frolatsitt. 274 Oi, AAEA A Stue Yk AAA olf 9 FEAE A28 nHE g
A ZgeQle] ALglA e A A1 dlad oY A Fulsk] Rete R AL5FY AAA
A o] S Al FH & /‘}Q %”%O 7185 Agstal S 35 ® 7ldaive HlA oulrt ol
ATh TG, A7 AelRle o] F A SRS THseH Hpo] ke T AR 1l glo|® FHE o)A
ato] o]5o] thekek okl A AR3le] ddom A d F e AlEe e gk AAE AYEIe
ot Hlol| & 7]of g}, n, A AFL oy WG ofuet AHA &

7R AR B S HS Fole H 7

ofstal glek. A WIEFo] Wi x A9j=A] &
. Ak ¢4+ Al &k ol e} A FAME] gAuES EFole 9

G7bA] ol whet wpolnke] A|EF2 Ant ARG

ol A Az o] Azt 3 gale] ghike 9
3.1 7R S FHALEA 1 g9 WA o] & Q& ol

B2C FA%A B2G(Business to Government)
Al M e FE2Z] FZE el Sl

re
re
—
rr
|
ol
>,
toty
X,
P
Sl
=8
ol
I
o,
2
1o
JH N
(N ko

A
o = F 3.2 Warby Parker
Warby Parker<} upo|ito] 53]
ot Warby Parkere AIZ o2 # = Warby Parkere vl slduyo}l & ~F
ZHIZEEC] AR e FEARl 7Hd 1 (Wharton School)e] &34 470l 2010 2¢
e A RS st aga o] w& W Ed Aie HEsAlelt v /M
ol AnEZo] AAHY ngel gk Bebrd TPAo] AUAA EE g 7S 7 o]E2,

al olgrgloe] HAAAQ Luxottica?t vl A%

A 9 80%% Arsta, uw PdH HAsSs A

WS F A WZH /‘VW *‘4 %*o‘—% e ske], ArkEG THIZbE w2 Mo R QM wejt

7 ol ) g &l 717 (Buy a Pair, Givea & AR &S ¢4 HUG olEL $300~
Pair Z213)E gt itk Warby Parker 6009 %<& 7H4 Wi & Tty of#&
e olE B3l ded 71TV AAFRE dolMA AL5EFTY 4 BAE dlAstnA, F43 ARl
715 e AR A AA S EelA o b & SRESEA R 7 35 sl BeA *ﬁ"*
ol7} o] 5] 1+ S 534 flol LuAA vz <+

P AA A are] A el 7R 7]ofst o
7l e

olg]gk &%) Warby Parker A3l
A 259 Hz2Ys  #uE F
o=ZN uE AGE A Parkere, 925

Al
%ﬁﬂ,%ﬂﬂ

2o 2 Warby

_‘_4_4

gk
e
2
ro,
o
of
—
BN
o

o 72 B0l e 2NAE

o,
i
>
r [
ol
o,
2
o
i,

2 0394 W Wb ge 22 E3eo $95~145 Bwe &
e 7o 20loRE A3 Ak Holth 249 Ao 9L FEE & Wi Hglen,



190 KBR H23& H1s 2019& 23

e )
2o on

89 R el 2909 WS ABeE F &

o
el AnjAte] A A olgle HAE 2
71 Warby Parkere Apple®} Alibaba 5%

o

FEi v vzy2 mAZ Fast Company©l
o] 20159 AlAAA 7 FAAQ1 719 (Most
Innovative Companies) 192 A E7% 319
o &HjRte] BHAN S Ztohlo] Hujgke 7HxE

Warby Parkerv A% ol#d] #F5H
ot Mol S E Fulstd RG] Al

AR5

&t} ‘:ﬁﬁ% Warby Parker?] H|ZY=x

eF A d M AlA

3.2.1 Buy a Pair, Give a Pair AgF

oAl <HA ?}mo 715-3t= BuyaPalr

Give a Pair ZTEI1HE A3 OH_LJ_ Ut} o=
Warby Parker7} &8]#ke] AAA 33 #AS
ol Tyt Fujd & =S %LEWO] 749 A

=)

GO0

(EHA:

500

400 -

300

200

100 -

P

Warby Parlker High-end Boutigue

o Ld el TRl
aco|Alel Hj=

mOALY, AL REBE

(3’ 1) Warby Parker2}t ™

4 I

[SE=-}

==l

(3] https://www.warbyparker.com)

ot Hufze| o



= Qs g Aol A
g &S Addrte AAte 9

AR 712 Adste & oE PAolth A AAA
o

e AFom 3 AL Us

o]
Qe EHA o ANE F
Aste Aol &7Fsdttt. Warby Parkere ©|# g
ARl AEE 197Gl Slol W Fad
nAeR of7H, Ade e Aikete] ARy
Tol| FHske AFEA 719 VisionSpring@ 3
Buy-one Give-one d8|¢] 7|F& At st
Warby Parker9 Buy a Pair, Give a Paire

AN A 8l A7 ZAE LAt o]
#S W% gl v Warby Parkere 7=
AT ARES F AANEJAE] B FHe 7]
Fout o] Ealx] G HA| AGAA s &
Bate Aoz A&vbedt 2o $9sta
Atk ARz} g el bEg e wiultt Warby

Parkere= 54 #94< VisionSpringol| 7]%3}L,
23 VisionSpringe $3~62] A= 3 <14

z3th, a#d VisionSpring< o] ¢HES Ao s
AlgskA gkom AAQ1E Vision Entrepreneur
= oc;t/\gé]-oq o]g—o] Hl:ﬂ-t:}\}i- 64%]01] ol-x:ﬂ-o Xigj
st 7HAo R S dEtESE wsdth dx] %

LSS AAE AF Ade %’3}71 2ol At

S g Fufshd g e M-S VIR drbet 34 AA W o] &dte] Bk B AlgEdA <t
o sl A g AR, 75 F20 ol B S BT 9Jon, AHAEL ofn] =4t gt
< 71dE0] Aldstes diAQl 715 WAl T Apol AR EE NEHA Al A 7P 2 ghe S
7F k. 7|do] 71HE B SAE AEE N gk 4= oA 9o}, (a¥ 2)= Warby Parker
WEAdmol Al ¢hds] Ftos Hgettt ANz 20l FEEH LR ALSS
A, w98 259 AAA W T4 = ol A Al etdo] AEE 7744 Buy a Pair, Give a Pair
E w2 HZ2 ¢ ke FHe] glov a1 ol o 7|F F2E HAFEr
ol & AR A|AS 8t 7T EAdke] )4 Warby Parker+ Buy a Pair, Give a Pair &
o1y F2
Warby —
Parker -
=% X2
o =2
Vision »
. VisionSpring Entrepreneur <
— (S1X =HOHe)
ordetd g ek
S 3% |7 Son 1=

(%] 2) Buy a Pair, Give a Pair 7|% %=



192  KBR H23& H1s 2019& 23

A AAFe] B =2Y A Rdlo] AlE]A 2

%@o}oq o vu £ el Ay

fil
[
jui)
tlo
b, ofl

F

N P ogs—g—
Ao TRl AEA A DEE
A0 2t 2E B 5 g AL
£ e AL M 5 9o B

ol e dA

o
offt
=

A oo =

l..
e
é
QO
=
o
<

Parker+ VisionSpring=
o @REE g Aol ohie, A
A 71 AR 7143 97 B E Al

4 A" 9] Vision Entrepreneurd?t 2+ /|4

Mg st o E X9 AU S &8
3lal 9dt}. o= &3] Warby Parker= £45 3l

o

Ao 34 2od @AY %S EFel]
B AAE20] 7|5 dEaA] g AL @
N 78 4 dES et

Warby Parker? Buy a Pair, Give a Pair =
I vHA" dezAe] HFE dol HAA
gole] Z3to] Hrt= HollA Bl 71954l Buy-one

-

Give-one W24]¥= #fo]7} dtt. Warby Parker
= o] &5 AAQ] Z2 R0 7|HHE
o oz &85k Ao ol 2010d 4
olgf AAZIA olo] e it} o] 7] FE oh et
W AL5F 5 AAEAY AA4A 5964
g5 5o 159 AYYS 712k otk
Aol A Abs]A ZAE A A54 02 A= I
o[t} ¥t olyzl, Warby Parkerd Z213o]
(a8 3T (A 4elA e} Zo] 941 SHd
A FEBAME e AR UEETE HA
A= B 719ET A%
o|Zo] Warby Parkerd] %

Buy-one Give-ones
Ao]i A &A oln,
joF sk o froltt.

Warby Parker+ 20173714 Buy a Pair, Give
a Pair Z2I o8 ofZg|7} 2870, gelolv]e]
74 14705, obAlob 12705 22la Fold|gl7h 270
2] = 567hTrell A 4005 el & 753l $itt.
50| /PEmg=mol e obd @ e de) 555 25%
AN, B A5E 20% ol &7t =,
Warby Parkert AlE )2 7Fx 3 YA T <

2010 2011 2012

2014 2015 2016 2017

(&4 https://www.owler.com)

(2@l 3) Warby Parker2| SXI7x2 30|



ARRIZHISl oiZE 0l 22 TARIA J|2HE

= TuiekA &
Ago] A AHs)E %ﬂ 7474—% KNI tﬂ
o] it} 1gx o= 3

of dgstA LS o g5 ¢ 4
FIA7= d 71t o Eek o)E
7} 9)Ro)EH U= 2] v o
WNEeAT A7t Frake RS T
$4 oz ARBAQl A2 elldste vl AL
| 7193 A zbe] A& Thsd IR A&
| =3t giet.

o]x ¥ Warby Parkers BH|ZUXAE E3)
7 g A B 5 s Te ALEE 53
T S 2R T4 s AHsh Al
oA A&H oz g gt Warby Parkere H|
ZU 20 7F5AS oo} x|&H 07 EXE 4

oX, o
o
ol
N )
e o e
lo¥o, C mn Lz i-ﬂ
fuore M1 oo b o

> E JHU
Sy
ol

2

Aska glem ((2d 3) Fx), A¥ old 2
Bee olFo Ul dd((ad 4) =), o5
AT A WA= oA 77 g ®

arby Parker7} At3] &4 a4 FA|2A 2
IR AFRor UM Y= HE =

o 53 AlF T E Sl Balse] tig o

—1}0%2&&&}“
2

%o

‘3}%9—
Parkere 7 1 3 7230}7] °“5‘H Ad % 1,5004
o MRl AEEAE Bl ol
Kaxd ) ‘“7@:% Oi

S R
‘Parker & %Lé}oq ‘Warby Parker#hs 7199
= 4t w3 $952h= 714 FA] LMl 7H UH
gA o g Wwhte £AoA 2 dS whE, Warby

7199 2 A|E7HE Aol glo] AHate
125 $-A1 *%iﬂeﬂla} o} olEL &g

< st AL BHM o7 A

3, A AR 715E

at7] 9@l 2013Lﬂ Loz omalol mjAE
o dAZA A= W 81T At 27 o=
xRl ulgS Fgetdon 20164 22
ol el Al HoEQl o] AA njZe] Anks
7153k A3te AR ezl wFe 2017
W 7|zo g HWHE 9 $3,0009 95 A&
on, Qxgol oA Anjate] AL g9l

Parker+

4744
010 2 A|E

g 2

X,

o e
32 ofl

450 1
400 4
350
300 -

(EREE E )

(=

250 1
200 4
150 4
100 4
50 4

2013 2014

2015 2018 2017

(4 FGRT)

(2% 4) Warby Parker2| ofz 0|



194  KBR H23& Hl1s 2019& 23

fe] Fejo Rk ofojz 1 T}, 9] 21.7%% YA %“"Hli AHESta ATHEA:
g B A ATY). o] 5L A E&o] Bt

3.3 Hto|Z(Bymom) FAFZ A AFa7] Wi, —‘%61 Ag e oA
A SRR Fo|AY WS 3] oA F9

Hlolahe 3 UM A oy go Qi & AYuth wlo]we WIEEE B o] J
WS @ 5 glo) 1% PE YA HlEZEd 5 Ux W29 oHdgS 611756}01 o|5o] g
P, o] 5l Al AAA Fio] AoWUAME wpgegt Ho] JOoWAE WS ALSs B F UER
FHE WEo] FATE BA o2 90129 59 A Y ve 54E 7ML itk aE]a v 2Y A o9
otk vpolnte] AUjg IHHIEE oFE Adet = oA W27t tig 7]Re A A 5
1 L7)5 BEGFo] HE YR 252 AYyer RFEE Fgdion glon, EWd 20129 129%

A H 201% 19714 U] AAAFE dgow
LA 529 4 AT HEIES J|Rag ole)d
EEe £4 el A o9 sl 9AS B e
HEE A7 Q@A PHES] AL B Hﬂﬁ%ﬂﬂxm%swmgiﬂ‘ﬂmﬂg
= otk KT&G, LGAA, d=didd, d3ds

gl
2
e A ada ddAsaas 59 V9E
2
H

A 2 A& A HE EA = & .
S AAbe] FQ njdoR ofry|a 9lom FH T o iﬂﬁ]%
WEY] AYE BYRe) Yot 28-S A ¢ 9 oA MERAE AP s-agi WES

el A& FAATFE GHHENA A A Aotz oA Hholgke] A
°o]a 3. Hpo]Rte: o5 7|l A BEst
]

miqi{ii
A7 olg) 2017971 13919 o) ge) AAA £
3.3.1 olux) Wz HAA Ao Pk & A=A

vkt AA 7] 12.4%91 ¢ 1209 7= LI A e A i .
oA W2 Fefel o A, &5 FF o8 TS FF Ale 2 AN S
10%°) algste duA MZF2 Holsole &5 LgA7le Hl dxs "ok vhd, dHHEE A

(3 b) Hio|e| HUHES



gol lof AHeAE WAYAIA ¢
BlZZo] fAH] Fet glo] WA o
7] WEol A& 7hsstHA 8 EA
oste AlFolge o gzt Atk &
Uz ] Gujg) oo M FHd 4

7Hgke AE AR BAE tFH 1 9
g 717t HEES AREE Al 32
vz H&-& Ad 4= glow, 2w9
AstEA WEES FAaA)E E9E

(4 dlo|w}), et YWEIES o] &
S & g glo] o] Hadt ¥
Al e 5 9o dEgS Susd
e B4 mid Ay 279 oux

L 2HAR Y HiolRke] WHHIE

o] y_o]}; 2] A /\g o

=

e

12
1o

i mx
rg FU[O r_‘l:L o,

o,
MR oL xo

of

P

ol

=

k)

rd
L o

e ey

me

=

o

lo
o

%0
T

to -

f
N
oal N

O_‘E_;p—AE

o 3 [ o

¢

P}

A2IZRIS iZE 01E £I12 SARIA JIHBSS S&: Warby Parker2t HHOIZ2 AlIE S22 195

A5FE AT YA RIZEAY
ool AR o] e A4
7199l e s GstA oA 2eA %9
Aol A ghth. ol gt vpolgte] 44 nl Mo

oJste] AFE Folshe Avake] vl&-e ol A
Al 2HARY 15% oS AAsta glom, &kHa}
B9 ArA 9l FAHI SNSE 53 FHE 24 1)
=9 2% H=uh nAE HEo® ASste Hiol
gro] wjZo] AA 7]9Etn YTHEA: vlelq) . &
3 Al $e] BE A7e WoR ouxE
Aoket = gle A A9 A ek violgte] vl =Y
2 AR =g o] st dAdle A AvApd
7|98 o g} A E 2T Mol $58 2
27F ek 20184 6€ 71 2008 ¥ o] o] 7}

AE A5EAY dandAge AEs AW
Aol

2L

B @A o QAEY EdE TP 9
=g 5

g aulAeA) ARE Qol, 4AHoE 2%
o

180 4

i

= 140

el

.. 120 -

S

o) 100 A
80 -
60
40
20 -
0

2012

2013

2014

2015 2016 2017 2018(=X)

(A vl

(22 6) slojae| oo Zo|



196  KBR H23& Hl1s 2019& 23

JuA Mes 8409 tadke oug Radu
A A&AQ AR, AAA A 35S HVsa)

Al 3ka et

‘HH0/18I0] FES WES E46/D, 88 = AL
BEEE LE 01805k 42510 AE2I0F Q1= T
2 LHAF ZOF FI] I20/C AF2lE 212toH) Ef
LEE& JIX0) et AZ2ClE J180] 2AA1E 22 &0/
oI BIC}. BrOIZS] AtslE TIXI0) S9/otH HES +
fotE LHIAFS HIE0] 15%L). HI0/EE REMEE
AEOIA] &1 B4 ZH 0| XA EH HESE EHotI] I
200, WHAEIZ SHE HZ o1 IA} ofE A& O]4 0
ASIE BEE NSIAS IWELIS 0 20/ 2 g2
W2 CIAFRI S8 0] £04 B2 X12/9) FHLZ
MEE FPOEH LHANHE Z2=E L& 0/140) et
&0 =0E010F L= 2010 AHE, 3128 JE
ot SNSE Sof MsE 820t 204, 610/1810/ =
TFotE AIBlItR] & JIRESE &clE HAIS0 Y
&2 BI2E 0/1Z0ILY Ecl ZRL13 0L AelE
o) BFEE J120/218 ABIAIS AFOIOIA THEHE
oZF g llE 78S 80 = 288 + A5 =)
o, 0|8 HSF oz &&of 0 QL)

el ARRITIXIE FF0kE &at J/180/2tE At e
SRBIHE LHIAONH WEF2Z [1ot2 = &L} bf
018 SSH SL/0/90E AFE 22 SLHLE Hato}
O] 2EIA1S YEONA &ES HEES &btord FPL
BiZgt + A= LIAIZ HEotd QL 0/120] B8
Bt Akl E JIXIEFLH GE0] Bl0/8S) 225 S0
Z JI0E I 8251 AISIEMC 20 i35 A
ECI'S MES EE L L0 0] & IIE 5L &
&0 £ S2A GAK, EZFZOI BIZLIATF LHIA}
01 JE0) et BHEZE JIGLIE D SAI0) Atel S
EHC HZ0) J10/5HHE T30 NELZ NZIF5E!
SRS EL 20IC1”

-THHOIZ 2IR1S CHE QLS QIR

ZA-HIXt2l HI0I 2 XIE <200 Ol

XQI=#H, 10%

AHO0IEM
=&, 15%

(27 vol)

(38 7) 20156~2017'4 Hto[Zo| LH[R} ZAL

Warby Parkere AAp7} @A A o7 F431=

i o
29t 2B A= AE LS B A
A3} giol, Axle Fujrt AR ALE
202 3] v AH3 /1 AL FujEe
= EeT A3t &l
Hhogh ofifA] Hl sto] A3} 7
o] o] FARE B 5 9lE ALE i B
f IR

A A deoks F8 474 eH

fu



A2IZRISl HZE 01E £I12 SARIA JIHBSS S&: Warby Parker2t HHOIZ2 AIIE S&22 197

= 7199 Al Als A A A T
23 v AEe] DS A o)
oA it s 8 1gol Wil A
sl wr e ARYES 75E 98
gele] OsvelA © oprl, 714e] A3 EA
o #A7} Ho} ARUE A2 Y BAY
Aagozn o5 oAl AFAAAL SHA 1
o 449 Heko 2 Yolrls A4d W49 SV
g R . B3 T 19 AN Hzy s
AP AR EA AAE A1) Aol
he wo Zyw 49 NAe e, o 2L
Feje Addoz NG9 59¢ do] 234

csvﬂ Yolrlok s e

&
=9
T
i

:‘.’:
o
E& o
o
oo my rfr z =

0

2

it

1#‘4&4 -rxﬂ
23 ¥ 719 2o FAdee ST
‘-\i”ia 5L AHIS /\ELJ:]EO]'Q' 1

@)
w2
=
<
=
ol
_EL
)
(I

o} vpol kg A 313

B2 7I9ES oA FAREAQl &5
of glo] ApAte] 3T AN WSt A
g EAlEe ds e vetthe J2EAl
CSRelY, A4 F572 BAld 71 7UE
Ze] 71045}3}5 CSvel NdE Eesta vk
AN e 4714 T Uolr} Aksle] BA A 2
TH O e Ao R ALS|9} AFdte
of vlzY2x Bd gl deks avfdta, ol & §
A A 7198 G S iR AlokE Welaat
o Bop FAA R, ASA ol dZde] 7

FYsthe o] & Fo R XA a1 oA
o] ]OL/] /HJ/]._Q,} o2 710] ]- g_s]— Z{B’co] =)
T e BdozH, CSRe|Y CSVellAe] AL
qu %}E bﬂ%é ﬂx}a}.oﬂr,].

FZoll= AEEAlY s Zte AHAEe] &
ojubal o] o] ARl Mgt JaFE s Pk 7199
AF= Ze 9ol S7tska dek(Pickett-Baker
and Ozaki, 2008). mwebr 7190l Arsle] o
2A, &5 7iko] He AEE Hel ojwg 9T
= ke A9 FeAe] vs BT gl o]F A
GollA & AF7F AXsheE, 7190l A4 +9E
At A e FEat7] ek Ao 2A TG0 AL
A 2o fAT AL A AW A= 24}

1y
=

% i J]N
ol 2 5
¥Q Aot o rlow

s
-,

i

A9EAE T4 o 71 5 3ok
22 71909 Grbel ol ARA Q2w ohieh
A%7ked, BWR 59 MARE 24 94 2



198 KBR H23& H1s 2019& 23

z253 . 7199 7 9 A%e S8t Ve
o2 A8A J|ode} BAHAY T XT3 ESG
(Environmental - Social + Governance) %717}
= 1“‘743J‘ 31573] o|A& 7]“01 XV}Q] 4%

= Oq:rLOﬂH ”ﬂi
A3 vzy 2z Mﬂo
A AN AG
HAE frAlste] A4 A
&5 Aok vl 7P fr8ek deolgta & Sl
A FAd B

o7 FHAL 3T =
UH(Scherer and Palazzo, 2008). 12]1 o4&
22 71l 7%%‘45]94 A P FIEA A, W
5, 99, 223 e Y AL EAY aA7t
A UAs s %511 ?l 1814 259 ®MAE &
o 9 2HA712 gt} Matten and Crane(2005)
< olglg AN LR TIdE0l Y 2
Aoz oA o ANAS B5sta, 7HssH
o, Aldshe dEs st olE0] =7bt
afof st 4&<& 27
ot Xrts] A gge] o
de 7193 A5 3t v
A=Y ¢EF7E AH(Scherer and Palazzo,
2011). 2309 o= 7| e] XAs] A gF
P ofGA M A A7t FHY JEe 710l
or AU AR J81/EE gzl F9 o
s AAAR FostA E AJA7E. FF AFedM =

71999 2k A SEel g Aok $A Ak o
A 7199 Gl gt =27t At A
o

ohle AIE, AAE 5

917} g

o] oA 2 g|nteitt,
H Oiﬁll: 7]040

o 29 Abele] gk #4
AAE)| A Az es

314 ZAlde] UrMe W

et FHA Pris ue 71% *} #HE ndasict
a8y B AE 7o) Akgle) A (vs, EAlEA)
ol UAE A9 A8 249 SlAS F8(vs, 33

A) Ao du BYess & A4l TAEE
3k Abole] HidA ] et A A= R

k= SAZE o
29 2 4349 24E A A7
el A BES ARGl
12 o ®Boh A9 = :
£ 7199 ANHE BE ol met AR
B 3 gl nx

o 1 Zolgh WelAt o9l ke A, I o
A sle AUES 7
oAl Ak 7]ttt

w m e
rlo
-

9
[
e
Ho
o jo 32> %
2N
o
i

p
o,
>
=
£
=
re
4
N
RS
o
o

REFERENCES

Aaker, J., Vohs, K. D., and Mogilner, C. (2010),
“Nonprofits are Seen as Warm and Forprofits
as Competent: Firm Stereotypes Matter,”
Journal of Consumer Research, 37 (2),
224-2317.

Adkins, S. (1999), Cause-related Marketing: Who
Cares Wins, Butterworth-Heinemann.

Arthur, P. B. and Stephan, J. M. (1986), “Prosocial
Organizational Behaviors,” Academy of
Management Review, 11(4), 710-725.

Becker-Olsen, K. L., Cudmore, B. A., and Hill, R.
P. (2006), “The Impact of Perceived Corporate



ARIZRIS HZE 011E £I12 TARIE I3 S

Social Responsibility on Consumer Behavior,”
Journal of Business Research, 59(1), 46-53.

Blagoycheva, H. V. (2016), “Corporate Social Res-
ponsibility between the Profit and Social
Welfare,” International Scientific and Practical
Conference, Paris, France.

Bloom, P. N., Hoeffler, S., Keller, K. L.., and Meza,
C. E. B. (2006), "How Social-cause Marketing
Affects Consumer Perceptions,” MIT Sloan
Management Review, 47(2), 49.

Brown, T. J. and Dacin, P. A. (1997), "The Company
and the Product: Corporate Associations
and Consumer Product Responses,” Journal
of Marketing, 61(1), 68-84.

Chatman, J. A. and Cha, S. E. (2003), “Leading by
Leveraging Culture,” California Management
Review, 45(4), 20-34.

Chernev, A. and Blair, S. (2015), "Doing Well by
Doing Good: The Benevolent Halo of Cor-
porate Social Responsibility,” Journal of
Consumer Research, 41(6), 1412-1425.

Choi, N. and Baek, D. (2017), CSV, How Companies
Create Shared Value, Communication Books.
(printed in Korean)

Chu, W. (2001), “Contingency Organizations and
Shared Values: Multiple Logics in Managing
Diversification,” Asia Pacific Journal of
Management, 18(1), 83-99.

Crane, A., Palazzo, G., Spence, L. J., and Matten,

D. (2014), “Contesting the Value of Creating

Shared Value,” California Management Re-

view, 56(2), 130-153.

Bhattacharya, C. B., and Sen, S. (2010),

“Maximizing Business Returns to Corporate

Social Responsibility (CSR): The Role of

CSR Communication,” International Journal

of Management Reviews, 12(1), 8-19.

Gold, S., Muthuri, J. N., and Reiner, G. (2018),
“Collective Action for Tackling “Wicked"

Du, S.,

S&: Warby Parker2t HIOIZC| AHHIE S&I2Z 199

Social Problems: A System Dynamics Model
for Corporate Community Involvement,”
Journal of Cleaner Production, 179(4), 662~
673.

Groza, M. D., Pronschinske, M. R., and Walker, M.
(2011), “Perceived Organizational Motives
and Consumer Responses to Proactive and
Reactive CSR,” Journal of Business Ethics,
102(4), 639-652.

Hansmann, H. B. (1981), "Reforming Nonprofit
Corporation Law,” University of Pennsylvania
Law Review, 129(3), 497.

Hoeffler, S. and Keller, K. L. (2002), “Building
Brand Equity through Corporate Societal
Marketing,” Journal of Public Policy and
Marketing, 21(1), 78-89.

Jackson, I. A. N. J. and Nelson, J. (2004), "Values-
driven Performance: Seven Strategies for
Delivering Profits with Principles,” Ivey
Business Journal, 69(2), 1-8.

Keller, K. L. and Aaker, D. A. (1998), "The Impact
of Corporate Marketing on a Company’s
Brand Extensions,” Corporate Reputation
Review, 1(4), 356-378.

Lin-Hi, N. and Miiller, K. (2013), "The CSR Bottom
Line: Preventing Corporate Social Irrespon—
sibility,” Journal of Business Research, 66
(10), 1928-1936.

Luchs, M. G., Naylor, R. W., Irwin, J. R., and
Raghunathan, R. (2010), “The Sustainability
Liability: Potential Negative Effects of
Ethicality on Product Preference,” Journal
of Marketing, 74(5), 18-31.

Matten, D. and Crane, A. (2005), “Corporate Citi-
zenship: Toward an Extended Theoretical
Conceptualization,” Academy of Management
Review, 30(1), 166-179.

McWilliams, A. and Siegel, D. (2000), “Corporate
Social Responsibility and Financial Performance:



200 KBR HMi23& HM1Z 20194 28

Correlation or Misspecification?” Strategic
Management Journal, 21(5), 603-609.

Michelini, L. and Fiorentino, D. (2012), "New
Business Models for Creating Shared Value,”
Social Responsibility Journal, 8(4), 561-5717.

Min, D., Ahn, A., and Choi, K. (2011), "How to
Approach Cause Marketing: Focused on
‘Profit-Orientation’ and ‘Activity Player’,”
Korea Advertising Society. 22(8), 7-30.
(printed in Korean]

Min, D., Kim, J., and Hyun, Y. (2010), "The Effects
of Congruency between Corporate Image
and Cause-related Marketing on Attitude
toward Corporate and Cause-related Mar-
keting,” Korea Advertising Society. 21(3),
7-25. [printed in Korean]

Nohria, N. and Ghoshal, S. (1994), "Differentiated
Fit and Shared Values: Alternatives for
Managing Headquarters-Subsidiary Relations,”
Strategic Management Journal, 15(6), 491~
502.

Pickett-Baker, J. and Ozaki, R. (2008), “Pro-
environmental Products: Marketing Influence
on Consumer Purchase Decision,” Journal
of Consumer Marketing, 25(5), 281-293.

Pfitzer, M., Bockstette, V., and Stamp, M. (2013),
‘Innovating for Shared Value,” Harvard
Business Review, 91(9), 100-107.

Porter, M. E. and Kramer, M. R. (2006), “The Link
between Competitive Advantage and Cor-
porate Social Responsibility,” Harvard Business
Review, 84(12), 78-92.

Porter, M. E. and Kramer, M. R. (2011), “The Big
Idea: Creating Shared Value,” Harvard
Business Review, 89(1), 2.

Posner, B. Z., Kouzes, J. M., and Schmidt, W. H.
(1985), “Shared Values Make a Difference:
An Empirical Test of Corporate Culture,”
Human Resource Management, 24(3), 293~

309.

Scherer, A. G. and Palazzo, G. (2008), Handbook
of Research on Global Corporate Citizenship,
Edward Elgar Publishing.

Scherer, A. G. and Palazzo, G. (2011), "The New
Political Role of Business in a Globalized
World: A Review of a New Perspective on
CSR and its Implications for the Firm,
Governance, and Democracy,” Journal of
Management Studies, 48(4), 899-931.

Sen, S. and Bhattacharya, C. B. (2001), "Does
Doing Good Always Lead to Doing Better?
Consumer Reactions to Corporate Social
Responsibility,” Journal of Marketing Re-
search, 38(2), 225-243.

Sink, D. W. (1991), "Transorganizational Development
in Urban Policy Coalitions,” Human Relations,
44(11), 1179-1195.

Spitzeck, H. and Chapman, S. (2012), “Creating
Shared Value as a Differentiation Strategy
- The Example of BASF in Brazil,” Corporate
Governance: The International Journal of
Business in Society, 12(4), 499-513.

van Zanten, J. A. and van Tulder, R. (2018),
“Multinational Enterprises and the Sustain-
able Development Goals: An Institutional
Approach to Corporate Engagement,” Journal
of International Business Policy, 1(1), 1-26.

Wagner, T., Lutz, R. J., and Weitz, B. A. (2009),
“Corporate Hypocrisy: Overcoming the Threat
of Inconsistent Corporate Social Responsibility
Perceptions,” Journal of Marketing, 73(6), 7T7-91.

, @871(2010), 714 oln A<} < AA
ZH Aol 71993 Fof A wiAE el o



ARIZHISl aiZE 0l1l= 212

ol WA 9% BastlT,

e
£}
F

o
o, .
)
)

Ed, 4, #32(2011), "F vpAE | of
28 2k ) AR ] A
o HusHT 22(8), 7-30.
ik, WEd(2017), CSV, 7|€e ol €A 3%
BHE F UeTt, AFUANIE2,
HAOIE

https://blog.naver.com/bymom2012
https://www.owler.com
https://www.warbyparker.com

EIARIA D)

HHHO

0o o—l

U

=

==.
25

Warby Parker2t BIOIZHC| AlIIE S4A2=2 201



202 KBR HMi23& HM1Z 20194 28

Recent Wave of Prosocial Management Leading on Social
Problem Solving: Focusing on Warby Parker and Bymom

Gyeongui Lee* - Dongwon Min**

Abstract

A number of corporations have played a significant role in the enhancement of social welfare
by cause-related marketing, donation, sponsorship, and so on. In many cases, these activities
have been carried out as a part of corporate social responsibility (CSR) and have been addressed
in terms of accountability as well as spontaneity within the company, especially as publicity
has been emphasized in reputation and evaluation of companies. However, as creating shared
value(CSV) began to be used in earnest in 2006, more and more companies are interested in
win-win development that pursues corporate profits and community's welfare beyond the
viewpoint of responsibility for society. Furthermore, recently, it has become clear that companies
are actively engaged in solving social problems as mightily important management strategies.
This study examines the new trends of prosocial management and examines the examples of
Warby Parker and Bymom who actively perform social problem solving as the main mission of

corporate management.

Key Words: Prosocial management, CSR, CSV, Social problem solving, Management

mission, Warby Parker, Bymom
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