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(E 1) AKX oiAIR|} EfRIX[E tAX|of ChEt RS2

A7NA G v AA

ERIAI g W AA]

HEESIEL [SES-LR
9201 SR} 5= BBM0| 21, wwgmw

SEAE0 Uet ORI U A 45, 228 Hetd A
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T3 FHqo®=g 49 H 1A Hayes® PROCESS
Macro (version 2.10)E AH&-38t AN E 4
Alskgint. SARA S A olfre A&F Ml
TIANA S T e VIFeR Jie TSt
TAHEA S A HH A4y W] AuEs
3] o] B APl SAEM S HAIS
A oH(Fitzsimns 2008: Irwin and McClelland

05)] 5 &3 felaldont, AaH4(B=0.0751
p> .05), A4 (B=.0909, p».05)¢ + &3
£ BAde fo84 %9, o94sated o
L = EELE R L PRK
43} a9 e o AR EA AT ol
Uebkeu(B=1.1513, p(.05), WIAAFE 2 &
2R 4o w2 o454 S LIHB=-1397, p
).05), AFGPH AN G2 o AgTA
& EHB=-.019, p).05) 2 ALFBHE(B=
0055, p) .05) e felaA] bl Uehge,
VAR 93 3R Ee) BE FRas 75
o ANEAE Bal SAGem foai v
e} 7ML 10] AR EGet FAACR A 1]
371 122 A% A9 SYRE AR S &
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¢ 37(m=5.56) 48992 o A7Hm=4.90)
A5 9L ulel Hlale] SHAE 75 elolwr)
Y =0 et b8 1-Te] X145 %iek(t=3.403,
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(E 2) HAXIRY, Helnd, SSAelAol Mg 7tEes TR0 37 EY

coeff se t p

i 5.0537 .0696 72.5920 0

v A3 (A) .33 1393 .3695 .0191
A4 (B) 0751 1392 .5398 5901
T34 (C) .0909 .0824 1.1029 2718
AxB 1.1513 2784 4.1357 .0001
AxC -.1397 .1648 -.8478 .3979
B*C -.019 .1645 -.1155 19082
AxBx*C .0055 .329 .0167 .9867

O

p (.05). BRRIXEF HAA] o] tiaA]= Al7Hm=5.11) 9] o FFAA TIHAIA] HHE 4= F
Azt H99S v F4(m=4.63) "= AE ol = = Aol (Hayes and Matthers 2009:
slo] ZytEdE & Ao vyl gL =4 et Spiller et al. 2013).

714 1-283F AA ATt =-2.553, p (.05, (2 Johnson - Neyman®A43, Z3Ake|2] 714
g 9) Az, -1.6253 ~ 1.4895 W9l WellA wIAA #3324

ARG, M, A g AR RPY o|ddsAE B tg FFAe|A 9
NAY S AE 347} frefel e &gk 2HERL BAF R oot vEhg M 2=
S (B=.0055, py.05), AHLEsHES Bk ] AAHUTH(p (.05). TG FFALYY FFo] 2
TFAHo R AuHE7] 935t Johnson - Neyman — ® (o +1std) WIAAGFIZ Ao oL s

3L
o

A= AAei Johnson - NeymaneX2 vl 28 537t $AH o= ot veht 7Hd 2-1
AA G2 HeHrE el olddaatgol Ak 2 AAHA(Effect=1.1564, t=2.6871, p<

e e e

kel

=k
=

o A] X Ef oI X| =k 0| A

(3% 2) AIXIRYL Matrdo| mE I7tEAE FEE0T
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01). B3R $3F0] Fe FH(HT-1std)?)
WAA Y HeRY olAdEAE B EE F

2 foIepl ekt M 228 Z1ZsEI9e
™ (Effect=1.1463, t=2.9376, p(.01), &%
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SABAE FEgeloEd WAL e (7Y
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QAT AIZE B FAHE ol WE o]gA o B AFdME 9 o1dFIt Aol
2ol fosiA Yelbth gddske] 49 A 9FS Foe AR ARG AR E TAEA
of o]9] & Ex3e FFehe v Bl B+ th(Reutner and Wanke 2012; White and
At #Al e e FRAISIT. ofd Hi Peloza 2009). °|& %3l ZaHA=e] T84S
AN g AbETe] A 2 Aok S 718k 3 digolA AGE w FFSH o] ¥k ofyg
o o= A8 Q1S o9& Axe AIAEE WAl ARIAHAA de F e o5 il AAvwt
A9 e 24 AEde W A Bl Ao RM vAR Y A5 or 9 HoorE =
Hgle] 7tHAE 15 Foowrt wf s =4 ve A § Qlohe AR S AlAT S

Wk, ook w2 ERI(FF) Y o]9E B E T34 9 FFEAS FES o ARISAA A
AAE WA A o A= A AU o 34 Sl Bad FA(AF) 2 FAFY 717
Ao vl FrtEAE P& Foomrt v ¥ o did dEdte Ae THYEY B de
Al vepgrt. R 2 AFE WAIA 3ol At =

Lg

MU 7124 54 Mgz e oo w2 s w2t HAA aade] Aol S A
EAA 78 AeRdl W S7REAE 5 o2 33 PRGN AL Ayl
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Message Appeal Types and Reminders of Time or
Money Effect on Nation Brand Attitude

Jinyong Lee® - Yunna Rhee™ - Yooshin Kim***

Abstract

This study aims at figuring out intention to participate in building a nation brand (in this
study the Korea nation brand) according to situational factors (time or money priming) by
categorizing message appeal types into self-oriented one focusing on personal benefit and
other-oriented one stressing out public benefit in the situation that the importance of a public
brand such as the nation brand is addressed out to the public.

Recently, studies on time or money priming as situational factors for decision-making have
been actively conducted (Vohs, Mead, and Goode 2006; 2008; Mogilner and Aaker 2009:
Mogilner 2010). Since time or money priming influence individual's pursuit of goals and
recognition of relation with the object in decision making situations, message appeal types
(self-oriented or other-oriented) in the time or money priming condition will have differential
effects on intention to participate in building the nation brand. When people think of money
and, thus, their goals, they will be influenced more by self-oriented messages. In contrast, when
people think of time and, thus, relationships with others, they will be influenced more by
other-oriented messages.

Statistical analysis showed an interaction effect between a message appeal type and priming
(time or money). Money priming raised a feeling of personal self-sufficiency and made subjects
concentrate on pursue of benefit (Vohs, Mead and Goode 2006: 2008), while time priming
made him or her focus on recognition of relationship with others (Mogilner and Aaker 2009;
Mogilner 2010). For self-oriented message, when subjects were goal oriented in the money priming
condition, the intention to participate in building the nation brand was higher, compared to

when they were thinking of relationship with others in the time priming condition. Meanwhile,
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** Associate Professor, Media Communication Division, Hankuk University of Foreign Studies, corresponding author
*** Professor, Department of Electronics Engineering, Pusan National University



BIAKL &7 280 AR 22 S88s 70| =I1EHE 7215 FUAZ0 01Xl g 295

for an other-oriented message, time priming showed higher intention to participate in building
the nation brand than money priming.

Additionally, the effect of message appeal type and priming effect according to individual
public self-consciousness on intention to participate in building the nation brand was studied.
When receiving a self-oriented message to people with higher public self-consciousness, subjects
in the money priming condition showed higher intention to participate in building the nation
brand than those in the time priming. On the contrary, if other-oriented message was suggested,
time priming led to higher intention to participate in building the nation brand than money
priming. In cases of lower public self-consciousness, there was no difference in the intention to
participate in building the nation brand between two message appeal types or between two
priming types of money and time. People with higher public self-consciousness showed very
high intention to participate in building the nation brand with an other-oriented message compared
to the same nation brand with self-oriented message, by focusing on more relationship with

people, compared to people with lower public self-consciousness.

Key Words: Nation Brand, Message Appeal Type, Public Self-consciousness
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