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At & o8 Ad+E(Bourdieu, Darbel, and

Schnapper 1990: Dewey 1989)& AM|Ale] #
oA olEE Hog =, Hie Algo] olEZ E
F31 Ao Z olE'gu Hosty gt} olE ulAE

o &l AAAY] HEE A= Hagtvedt and
Patrick(2008a) = ™A AH|z}E0] o}lEdty £
frobe S0 LHAQ o}E T Fgste Wl
2 olEE Agete Zlo] AAsitta aith. wH
HollA] o]2|dt ofES Bgohs BFO A ofE <
FA (Art Infusion) =& °}E FYL ofES] 44
= g AF Ee @714 gkl §-&5ka, ofE
20 Aol P E HARle 9P aar D8

get: =Mel X2 eIXIRHEE i) HEsS S422 3

ARlel| E&ate Aol 23S

olE AZo dutA oz yFAYE, AH"
(Sophistication), 273 (Exclusivity)
HE3E FEA dolEdZt
(Hoofman 2002: Margolin 1992: Martorella
1996 Shrum 1996). d9tH o= wAY Foo

o L
= Egdhe 1L

2 A" =2 <4 (high art) 2 Zﬂ%ﬂr B
To] MFstel G Ay, BF AYE ¢
X7 ol thEgh An]| A} ‘:41 ] Jge
(Baltizes 2007).

Hagtvedt and Patrick(2008a)< olE Q154
< d3a 9 (Spillover Effect)l] tgt EE3l W=

2 ¥3, A937%(Contagion Effect)® T3& 3
(Halo Effect)& BHIEC.2 olE Qo] A% %
Zhl miA = Qe WIT &, AlF olEE F
g A olETE 7R 1 iﬁf, =53, &
A3, AlEE Fo] AlFe IR Holxo] LM
Z7 glo] dut AlF2 MR A Zsta 384
¥ W7He Wdtga FEsisith. £33 ofE <l
79l st a el el ofES] ek og ¢

(Content-dependent Influence of Art)¥} o}E
A2 Q13F 98 Generalized Content-independent
Influence of Art) 22 o] A3 tH Hagtvedt
and Patrick 2008a). o}ES] 74 840l €3t <
I BE o] 2o W2 A|Fo| HAME olE o]
27 384 (vs. FA)A A, 38 (vs. F
of7lste] S A (vs. FHA<) Xﬂ

) A&
%‘ EH_]_—% oé/‘ :}q— ]’quﬂ O]—E Z].x‘ﬂi O]a]. o

nT_:

A
3L
=
60

_|_4“.1



4 KBR AI172 Hi3= 20134 83

o] A%, AHAE AE FYE olE oln]x|9 &
P FAglel ofE AVt Ad 384 4 (2F
28, a4 S)ve R 21]%% J7}at,

ESNEEREEE
2l 3, st 39

1@%2& %iﬁ?& A7A w3hE Avn
AFET AEHE TR A ek
o @Mz gEdE k=] F4H W
A 2 15 2 o b:—oﬁ—u%, o]

tlo g
ra,
s <
_,d
31 b
9~ ﬁa
g
o oa
nT Y
to
_\;

3O ff oo O
R
o we

K
_xlm

o,
W2
u&’L i
rz.i

= 2
+
MY S
o .
Hir r
O
O
HU
>
;

BEREE w A9
e, ‘xﬂi JFOH ISR 43 A
)

A3 ® o}z ool 548 & + 99

s} 2007). ek AE55(2008)2 d\_‘ﬂ]x}«] 7}

flo] Ao vl QoiAl, Lurael A
o

) ohES 28T A7) HALe] LA
o o

SFEQFAOR I 2|7}
% ool 3 glont Lu4
of FolEs by Y Bl

o] gt Fuhel ol tig AL Fohu] oFtt
0, A7 198 AL e AAea
2RSS 5 3 AdEAA D, Ade] A%
o 35 DAL A ALl ALY 554 4

T7F AFEECAl S8 el "R HEA,
A 2003). el FAG & o B W%

Rolake Agel 4% Adle] 546 g A7)
oeARE Bol ol FolA gov 42 T /)
e dAsm Feeke A2 skl ol wet o
FRoRE Jf0le] EEA &7} £93 /jdoR
A gebrbn vk 531, 2MQEe fdl =5
q &7% RPeE 44Y Foha T 5 Yo,

ol The AREF AN FEA gd 2

PAE FAY 2FES FA G Pl AlgH &
o] & gl ik 554 &5 UEANL F
9l7] wj&EoltH(Snyder 1992). AH|Ape =EA &
T 7091l Ao} o]n|A] (Self-image) < AF8]4 o]

r-1m

nx e N ugE fd AES g5, A A
ate g5 FallA A Bl A 7HW§PE
FTotel= shuhel SAJo|tH(Tian, Bearden and
Hunter 2001; Snyder and Fromkin 1977).
5, aHze] 554 &7 AHg9E B A4l
o] JNgolvt BA 2 Bl FHE RS Fdote
© o RA e il SAolgta & < 9l

wpepr] Mg Ee] IH A Maslash, Stapp and
Santee(1985)= =54 &77F & AHAES
O Atgsd FEY AsiA EAor A7
SR Ee VTAR 559 AFS FujstAY #

Algte] THE AFEES Al sk = Aol 2
it dk9dth. Snyder and Fromkin(1977)
2] 54 &7 Q9 oA e ©f
oy, 53] t& AEH FAM] Erhu A7
A zRle] Ao de Ads w2 o TS
==

wrebA wHAE S-S AlE-3] 42 (Product-scarcity)
o 5542 Adxsta, auart e AE4 J

o] Add A WstE R0 R dte v
A A 4t (Frank 1997: Lynn and
Harris 1997: Snyder 1992: Thompson and
Haytko 1997).

Grubb and Grathwohl(1967)& &H|AZ} =
StV ALle] AT dX| stk AEY LHE
3 AFol 70 (Self-concept) & A7) A} 3f
o] I ellA] AHRe] EEALTFTL 244 9T
o spleh, A=, ek zt AdA(2005)
H 2} 554 &7 22 Jde g AlF
|5te] 558 Al Fel gt Haee} Fujeler}
om 714 Rgdol ¥uta st old g =

o
.
11
=
Z

-~ -

il

¢

B

jus)

Y

A = rlr ot X o}m Jm
ol

x2



OIE QIFHO0| FOHIE0 OIXl=

o5 wgto 2 oy 7 & A
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T Eo] ofE Q49 SFat ofEe] FAes QA A A6l w8otaat she AR, e
of oet et olE A Z Qg oz o]  u FAdd oA A &8-S ouldtH(Martin

AW, AR FALARTE ofE AA7F AW and Rubin 1995). E3F A4 §A48LS A2E
Az, Wk 2 FEH PR ot ofojto]E s ¥ F e Y tkd ¥4
M S A 2she A 0w Hokt AN FAE vty AT ¢ e vy, 121

kA, Lynn, Harris(1997) = 554 F74%0] st 2 AR EAll FvE =72 39
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3 O}EA|FF} 4H| A 7&@4 A ol &HAF 3 sk AFREEE QA FAAS °S =4 U
o BEEA Z3Ago] 2AA e = AL gdth(Martin and Rubin 1995).

UrelA] ofE QI 2uae] 2 el a o A= (Thoughts)7te] 25 A% #Ald 24 &
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W, 554 FAY] 52 ARES RS BRI ol U= QIAH @ﬂi} Cognitive Elaboration)
Hr} EHolA sk Xﬂ%% o= Aol Zat] g FiRET. 71E dFsdME ded g
wzo] olEE FYHM HW FAU AFH 7 Aste Alo] AAA FA S nFIvka a3
A Hi g AN EHolA & 5 e AFL 0‘/} Dewey(1989)= died< AU Ads=
7 ol 7hsdol Ert EEH R Folste A R E 24
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o ol Mg Az oshd olErt FE AlFe £ o] H|olE
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[e}
o uAd 4ge 2R B54 27 (Non-Ar)7h 798 AES
#%, A% +7) 29 9

3ol weh 2A vebd Aot T (elE v, T4 &
oM & EES UEY. UAA Aol Al
A 947 (Cognitive Flexibility)- @5}01] 2 AW TEAAU = Tl o3 A =
&k 53 22 (Thurston and Runco 1999), £ 29 #9988 (limberness), %E—ﬂ."é(elastlclty)
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I

9| ‘autet| 7k, HolES 243 Ak A
F
$A

<
©
=}
Q
S
aQ
y =
1o,

@
& O auteb] 29 AARA(RR) B2,
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= Ul &5 74 YAE F
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928, 614, T18]3 95002 vrEREA Aul
o7 A due] ElE .

7Hd 12 2HRe] 554 &7 ofE
o] 2 Fufjolzo e 224 gt
Yol Rolt), 2, A Fo| ofEs} %)
745 HolEZ} FYHS Wit Bl 4
€ EoHd ZlolH, o83 Zite LHAH
A5+ dZ

oX _l}n
o
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O

e
2l

2
e
i
9,
ut
o
= HE oox e g omn ox K1 orr 2L kol
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mlo ro,
dm o o fr
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i
o
i
2
021,
o
o
o

o] =&

e
B
)
_0|L
fr
-°

MR S84 &7 AR
4@ Ta we g9 oz »}w RS

el kel —g« %%‘ﬂ?i e duaEa e
ANFLG(2R 2) F2). $4 554 &7} @

& BF ofE fridl
Ao g HFHo)Y oY (Mae= 3.28, Muge =
3.52, F=.455, p).10), &¥|#te] 554 &7}
£ A7 3 Aol SAASE FAH AT M=
= 4.12, Myo== 3.48, F=6.883, p(.05). W
A 7 12 ?‘]7\]5]‘”‘3}.

M 25 e AFE §30] B2 TR E o
9] Aol WA Pobia clel A o
ol 4v2e S84 274G B} B e
HEAR @] S8 A 40 44 2

=E
]
< 94 olE §5E SYueR dFs9n, B
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OlE ©

Ol 70K OIXlE &

[e2kST3
oS

S EMel X2 QINRAY

E oo es FEUFR, YA Az vrid
"i 47 3lo] Cohen and Cohen(1983)2] wi7H
sAEA S AASsiTh o9 tEo] W EHE A
<317] 918l Sobel-test®} Preacher and Hayes
(2008)<] A4S w2l Bootstrap testE AAI8I%

$4 o2 AFH F72 YRR, PR
FEWs2 e H98Y A3 99 ArE feo

Ho|THB=.604, p=.003). THxo& o}E QI5F
A 557 948 A2 uAe gk 3 o4
oJtHB=1.176, p=.000). "FA=eZ olE <l

FA #3924l A4S SYuse s
FEUSR S IARAL A F 2% A%

L

vl o Ho|glom (B=-.270, p=.120), wtA
gMe] A7kl o}E QIFA 7o T =1toA
A AdEds ke AR etk Sobel-test
A3 £ SAH SR oAU (£=2.926, p=

ATHCI=.5168 to .1.2511). webA] 7Hd 2+
AEon 1 AdE the <u- ¥ 2}
E}g 7He 2-1& ofE Q154 il uhE Fujd

b EMe 2 zke] wi7hA 91%“’] =54 FTEY

doti = Zolth, o] & #st
AT 2.7419% 7|Fe=
O & FEste] mjriE]AEA

o UH7H§H1P'*’>4 A%e U (& 2

A A7 ZEA =LA To]

Zo] Wi7hA &L sh=

Ao g Yepth |

ko] 7% Sobel-test2 2

(t=4.651, p<.01) Bootstrap

bootstrap 41%+7F(Confidence

Intervals) 99%ulelAl e Aol QTH(CI=.3711

to 1.2489). theo 2 E54 F1A4go] ¥ 3

Al

=2

=

=
kO
O}ZE‘.

X,

.IH‘
rlo
T

e

¢

om jm ;xxi r

2oox o 2

_>‘i
-

B
a

0.002) Bootstrap Test 2= bootstrap 413 o] 7§ olE A SRR, Fulg
T-ZH(confidence intervals) 99%WollA f2] % o] TE TENSE St gAY 2y, g9 Ase
(E 1) =HAM2| X[Zte| opis|7 Al 24 Zo}

& =Yg S| AAF xFo t p-value
Tujo] = olE QIFH fF .604 .200 3.027 .003
Az =zt olE QIFH fHF 1.176 167 7.044 .000
oo olE QIFH FH -.270 173 1.560 1120
X Ry 743 .063 11.858 .000
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(% 2) =S54 F7g0| mE M| X|2te| of7is|#4l 241 Aot
ZEX
_;.; _,T: Aé(;} TEHUS =49 3| AAG EEeat t p-value
TFuje = olE 9154 754 237 3.181 .002
=2 A A4 olE 91FA 1.071 .205 5.230 .000
q e olE 91FA -.033 199 .165 .869
gAE Az 735 072 10.197 .000
TFrle = olE <FA 191 .370 516 .608
o g A7 olE 91FA 1.380 287 4.804 .000
e e olE A 981 .326 3.007 .004
#AMe A7 .849 120 7.057 .000
HlfrelAollom (B=.191, p=.608), Sobel-test  Ae|ATHB=.317, p=.000). "FA & o}E <l
A7 vl del ek (t=.515, p).05). Wb 7F A FF XA FAdS SHRTE e
A 2-1& AAH A & THEUTE she AR S AN 23 A
/M 3& ol QIFA friel BE prjolRs o FE HRA0lgle (B= 384, p=.074), WA
AA FeAo] wizhekeA dotEa ol et 74 HME] A 7to] ofE QFA fri-oh T EteA
Qo] 2HAe] HE FFAY etk b2A U wpid 4EE ke 7)i9—i UERSTE. Sobel-test
Eb=AE doluy] e Aotk A4 714 34 23 wek FAACE fFoFoln(4=2.000, p=
A5 93 ol FFE SYHSsE dFseia 0.045) Bootstrap Test AZ= Bootstrap 413
e Prjes F5WEE My A4S UH TZH(Confidence Intervals) 99%ulellA 214
R Agste] w3 A& AAET. of o] ATHCI=.0083 to .4663). wetd 7} 3& #|
o} tEo] i/ &HE AZ5e7) 93] Sobel-testet A EJom 1 Al ‘3}9‘ (J 3>er 2t}
Bootstrap TestE AAISHH . 5 7 3-12 ol Frio] W e
FA olE QA fFE SHNSR, PEE =3 AAA f849 “H7HXq 036“’] =54 F14
FTEUFR e AN 2%, 39 Ase 79 ol oz 2HH=AE Yot Foltt olF 9
2ol AtHB=.604, p=.003). Thx 22 ofE Q5 dfo] oA BAI Fdg HoE 554 F7A
A FF7E QAR FAAd A= e e £ o] #& ¥} B HJo 2 FEat] v/ AE
(E 3) XA Foiyo| ofhslw A EAM Zn}
TEHF =yl 3 AA EEA t p-value
Tuje = olE dFA R .604 200 3.027 .003
AAH FAA olE QA fF 317 .051 6.274 .000
Sjels olE FA #F .384 213 1.798 074
AAA FAA .694 .260 2.668 .008




OtE QIF&O0| FOHA=0 OIXl=

ggt: =Mel X2 eiXsed

(F 4) S54 F7450| 2 oIX|x Reiyo| opisiy 24 21
=54 - .
EEeN &R =S AAS EF03t t p-value
Tl = olE QFA 754 237 3.181 002
xo AAA fAA olE QFA 284 061 4.633 .000
A olE QFA 467 245 1.907 058
Fojel=
A A A4 1.010 1300 3.361 001
Tl = olE Q1FA 191 1370 516 608
o AAA fAA olE QFA 385 .089 4.302 .000
] 3L
Eies el olE QFA 251 422 594 555
XA A4 -155 514 1302 764

A A on w7 ARA Ade oy (
4)er ek, FAZAI, 554 FPAY] 2
dre gAe] Azo] whA e ot v,
et A 287 F& o= Uepsith HA|
3 FTAF] =& JH 7% Sobel-testd
ARz fFofAelga(t=2.312, p=0.021)
Bootstrap Test A3%= Bootstrap A% 3t
(Confidence Intervals) 99%ulelA 24|
HCI=.0699 to .5706). T2 5544 F+4
go] B HJo A5 ofE QFd fFE =
TR, TS FHUTE ke AR 29, 3
7 Al HFH el eH (B=.063, p=
Sobel-testd @} B3k H]F-2] & o]t} (t = .260, D
5). mehA 71 3-12 AA H At

oft Jm rlo

214 EE

A7 1€ ohE AFAo] Fof xd) vAE 9%
877 2942 o 27 Uepit, o]
SalEel B8 4953 7

Stapp and Santee 1985). TF3 2. & olE QAFHA
I} Fuje)ze] AA Slo] Mz Azt A A
Aol upyfd gEs 2ARINT. &,

o
dH A(vs. 28R &2 39,
g

sl Azeta A AFE BIHE :
defs BAU Adste 2 9A B4 oz 3
= A npRA 2 }} Z3 '1 WY& ket

>

e ox

e A

B, o]t @A AW sk o] AAF ARl

NEE AL BEANE S ola) By

9t vhee] f4%, @y, e APgels

¥, A #290 5805 A A2 28
.



12 KBR KI172 H3S 2013 82
. g5

3.1 OIE 2l 0| =g Haie Hotol| olxl= A

3.1.1 o] &4 w7 % 7HAA
Hi= Xc}oﬂ #3t A+E Aaker and Keller
g3 B2
ﬁEHE o] AE
Hi= %@(Aaker and Keller 1990; Dacin
and Smith 1994; Keller and Aaker 1992), &
7VA 4% (Taylor and Bearden 2002),
AA Ba= ¥EZE 29 F7](Boush and Loken
1991: Dacin and Smith 1994), 18]a AH]#}
9] 54 (Kirmani, Sood, and Bridges 1999) &

o] olq_

a9 die
QQlogE=

?sh: flt

—E
o8]
=
o
E.
©
=
S
N
<
—
©
jm]
=
Z
o
“’A
—
o)
©
z =
rlr

g
o,
A7t

g Muyhukrishnan and Weitz(1991)&

FAHIS 2B AFANY 294 9F

R

Fohnsit. o APANE AZE Aol £

o

E

ot} WAa} o Aol 25 (Surface Level)
=

¢

(Vs. &) 745 o E—Eﬂl UrF/P;}D}. Hh =, 22t
d frAbd ol 7]%011% %X}Zﬂ 75‘% A2 $F(Deep

Level)‘i 785l

£z s v FEFAR ASdste Ao] fres
EHE Yopiit

3 Rangaswamy, Burke and Olivia(1993)
BAe s Sdgaetr] Al AF AA
o] B4 9ol 2B} (Style), ¥4 (Quality), B84
Reputatlon I 2o BdcHy 3" A E
PAAI 7125 wgelof gta otk BEgk Keller
and Aaker(1992)+ HlfrAF 8 A] BHE F4o
HIcHt} =2 4o HATA ¢ TAQ F
7b7F vyebdda st9 e, Park, Milberg and
Lawson(1991)& & Hil= 543} ﬂﬂzﬂ 54
o] B fFAMd & EOPE %

ks (Prestlge) Hi=

’\Lrlr

001

0131?1} E%E 949 4% 89 T AF=(Fit)
T Hds &4 A7 7 5 ke hdeR
A, AE SR AT AE i S 2dle
Ao frAd el #ek Zlojtt, B Bal=oh &24E H
A= Atol9] fFAMo] oS aHAle B Hil=
2 2gE Bl e soA o2 Hrlete e
o glth(o]gr], A4 1999: Aaker and Keller

1990; Ahluwalia and Gruhan-Calni 2000;
Boush and Loken 1991; Chakravarti, Maclnnis,
and Nakamoto 1990: Herr, Farquhar, and
Fazio 1996: Keller and Aaker 1992: Park,
Milberg, and Lawson 1991: Smith and Park
1992). Vélckner and Sattler(2006)& 712 <
TEIA Zxdd Ba= g 43 29 1074
s Al Z”—’*%M 8Q1s 7Y AdA FaA
7

o gl

|

) 1,
R e S
£ 2S o Belsdtt

Boush and Loken(1991)3 Chakravarti,
Maclnnis, and Nakamoto(1990)& #|& 53 9]
4 ZUd4e AYEE dradn. dE &



OE QIEFO| FOHSI=0 OIXl=
o], Chakravarti, Maclnnis, and Nakamoto

(1990)= = =2
AF B0l
Aolgtha 4t P
(1991)& 2d= g3
saA=e] AzkE 44}

714
S EENTE!

ESL]_ 331—21—54 HEHC 7}01] —g’—-,‘-’rﬂ
=7} RS Al DA
ark, Milberg, and Lawson
H7le v Ba=o) 849
o ejzav, AL AE

- Bl ghea g,
AR AF DA,

(o)
RS B ul

s

¢
A=

H4: ol A7

& ) om

(vs. B

4>
!
o
kn)

eg—% 790 0}57} 7;{— i—gﬁﬂ%,
5124, ARY Fol AFA 12 =
A= 1 AES P2 A7kt %78240 AFE
A7HE T AT 19 Azt vlsa el
Hagtvedt and Patrick(2008b
OlEE HEATE A ©
A3 QS Hofgozy
A ML 3R
A& 7] grtar skgict.
EATE A5 olER Q3 g8 2
AEL ojEQ 249 TFAYE,

A e BHE AR B v
2 FrkeHA =

dots

L = om [

ot

ol g

3AQ Hrte

Sk
3

SHAel Az AXFHY

Auao F7lo] deS uAA H= Aot 1
2} Hagtvedt and Patrick(2008b)2] oA
= @3] olE QA FEE <lste] dgEAT
ofuf gt JE nIA A AP ESIT a2y olE

AFA F77h 2elAel FguBE] et Bl
SRS VAL HY e YHe A4 B BAE 3
ek 2w 9L AR "t ol @ =92
wErew gev e e A9 a.
H4: ofE 9F4 5571 #4 AF 7o) o)
WAL B ()9 GGl Qo] FA A7
3 8 BAEg AF Fuld st @A o
A& Reldt
H4-1: ofE QA §57h 34 A% 7o) o)
of AL B (+)e Gl Ul e
A7) w BAEe] AF polEe] B
A i AL 7 3e) Aol <)
okl vk elnt.

H| 3 olEE Mz, Ty AEA], T3] 9171
£ F7]9(Margolin 1992: Martorella 1996),
oy, AdE, JAd FAdE gAst At
(Dewey 1989: Dorn 1999: Eisner 2002:
Feldman 1992). o] FellA A4 §9A42 Sl
A dgdzel, 43 A28 & (Fluency)dll ¢
& A == vk FHFH(Limberness), ©
A (Elasticity), 222 7134 (Openness) = 2at
(Mednick and Mednick 1967). =, Q1414
gL 7N9lel M3l 8 (categorization capacity)
Welu, ME wHetA e WHeR HEE
A2 *’F = 77, AR e A

Frojm| g = M9 e wAF

Ehzabeth, Robinson 1985: Isen,

, A

_4

=

7
1__0

A4 o o oX :L v

H

S
o (Mitzi,
Daubman, and Nowicki 1987). =
d4d9 7t AFRFER stda A2 A dig
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%Mm wehy ofE JFAL A

=2, op
N
-
olr
ox
o

(0t rlgé 02 oy
n
o ro
EeS
M = & oo
ol
o,
rir
ox oM
-{o

=
=
ol

do
,_{g
N

FAA oz 94
2 Fsitha 3k tHCohen and Basu 1987;
Kreuzbauer and Malter 2005). °|A& 344
Q S SAFAAA FE AAH KAl A
HAR o FHe| e e A4 AdGS SR
= A+ (Isen and Daubman 1984; Mitzi,
Elizabeth, Robinson 1985: Murray et al.
1990: Isen, Daubman, and Nowicki 1987)]
283 ek, 5, B BAEe] AF Al o
& A3 75, ofE A R 8 S

A fradel Baleo} &AF o] Ad
Aene #A4E PR ARAow B3
BYEd] Bd £91% HohE olzef Wtk ke
Tt 28 M S AR e

7}
3

a

/\}/\4 o

=
o=

H5: ol AFA 771 83 AF 7o) o=
MAE B+ Gl Qo] A f

Ayt B BdE A%

Folelwst A g A

°|tt.
H5-1: ofE I5fd 57} & AlE 7 o=
ol PRl A (+)9] dEel slo AA
943 B HAE AF Frjelee @

A A G 7 2
th27) Yehd Aolu.

APl <))

3.1.2 Ay oAl Adat

A 29 B AT 194 HE3 olE AFA
F7F B Bz gigh Fujd® o fgEiAz
opm|EtAl e EA dotEed gt 2 HdE

o Fulelsd) mAE ohEe] GG ¥ms)n]
3ol HAE B4 AF A0 FAHo] Be
S0 843 de H gl o re] A%
wgith 4 Q7 1olAsh 2ol B nAEe T

) =g PME A7 8 AR A fA4e] wlils
2] golgly, = Halsel 8% Bt A E7t9
Aol w5} 01 27 WsheA 243

5 AF37] ) 2(okE
x 27 a2g] fFAMS 4,
A (Between-subjects Factorial Design )%
g3l 7 Ao ddy madaje] 4
5¢k 2t}

49 A=

._LL VS.

r{r

A ASES A 1o AHES A3 sdsA 2
T BEY A9 A (Bronnley Shower Gel)
oli, 7 Mzl 2= F(FAM =&)< USB
] }*"LO)E sty & A3
B EHA=(EEY)d

[
2 m

rlo

o
wore
S

olE H]o}E
A F Py USB g USB
DA P 56 58 56 56




OtE QIFHO0| 2000 DIXl= F&k: M2l X2t AXISHA I HEs 5422 15

o SHEe Fol o]ojx] et AT 2004 P = 1.67, Mugnse= 5.11, F(1, 224) = 924.394,
Ae A8 Yol A7 19 93F& A @55 o p(.01). wehA B HA= AFH A F Alel <]
7] Yt Ba= Qf]ohﬂr HaE AFH AR g5 A4E A 2242 Ao dv & 4 st

55 THAAM HAEAE FAsGT WA 94 7Hd 4w B HIAEO] olE QI &¥d wWE
Al Al E2Y (Bronnley) 7} g4 (vs. USB W% g7 vl o gk poje o tiafa] = HH=e)
g) FEo® i 45 dvfn A B Ae FAAFNY Y fAMe]l 284 dES 8
A8t a9 oy, AAEAES A @ B4 Yotie Aot &, B HAll=df ofE(vs. H]
HI AL S o 2 Rl "4‘37\]8 ol Adsk= 7 olE)7E FYE e AT FHEAME gk
g AR disl SEatin, the dAAA nf = Fobd (vs. Wold) Ao, olH e A
A E] F) =S SF }Oﬂ‘i} © B Billee s E1e] FH o] Aol =

TEUFY ) grme 2 FE TH HAE S(vs. F9)FE

SHBI L (FeF HEYA (52 USB  sto] SFHA = gt Fujo=d TEHFR, of
= M (High Vs. Low) & =
A (Two-way ANOVA)
}Eﬂﬁﬂ APl & 7
02 o] WEAL ghe

rE
o
u
o
fr
9
-
o —10 H‘I Jo
Hn:

A% 34 DA PR A ok
9 A% G55 USB Mmel)7t Avdom of o) slelae) f4H q BEAGEI} folH o2
w AR A AASIAT: A8 R4 UeRtHE=T.765, p(.01). E&, (37 29
A g/ S S, 220 BAAE UF ek st o], Avael fAMgel Re B of

D
t
i
N
o,
ol
¥
=
£
ofl
>
rlo
2>
M
1%

TFuje] =9 Cronbach’s a Alg& 95622 U} E {574 2 3AE v dxe BAFeE
st o Ao)9 oY (Mae= 2.42, Muae= 2.27,
F=.514, p).10), 7] fAMde] =& A%
3.1.3 7M4% e FIHlAt Mae= 4.00, Muge= 2.90,
F=17.322, p{.01). we}x 7Md 4= ]x]ﬂoq‘:}

2 d7A e B BAE AFA A3 7 e 7Hd 5E AT 194 deid A 22 W
TAMdO] =& A FTOR 5, Aol W 2 B HAlE9 olE QFH frife e 5-1’}0} L=k

S AFTo R USB WEeE AAsiied 948 Ao tigh i es HMe] A7 2 HilE
A9 Azsle Aol AAs FREASA o P st wiheteA] deotEe Aoltt. ol
glst7] Heted 22 A4 (Manipulation Check) @ Mg A 43 & HA= Fujojze] TAH v
= AN o] E BAe] 8 LR JHE HES] Y8kl Legault, Michael(2012),
(One-way ANOVA)< 3t #4243, 274 Swickert, Hittner, Foster(2012)¢] A9 &

ool tial FAPAEe] Azl B Hill=ole] d3lA Hayes, Preacher, and Myers(2011)7}
Vg2 EAACR Fo3 AolE BAF (Mg e A33H= SPSS Macro$! MEDTHREES ©]-&-3t

L o
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4.00 A
3.50 A
3.00 A
250 - 227
2.00 -
150 A

1.00 4

0.00
Low Fit

(a8l 2y FlETE| SAe| xHET}

o] 4L 43It Bootstrap Sample Size
5,00020.2 slo] 4t 75-‘4'L‘ o (ag 3)7 2
om, YN A4 B BAllE Fujol o wif &
3} Bootstrap A1 T ( onfidence Intervals)
95%UllA Fo 4ol AtHCI=.3222 to .8701,
SE=.1413). webA 7 5= A=t
& 7 5-1& ofE QIFA fr7d we &3
= ezt A4 B BAE Fujo
of @AA wi7jA o] FHe|are] FAM el ol
Z\:ﬂﬂ*x]—a‘ dolH = Zlojt}, o] & ¢Jste] FHH
Add) e fdoz st
TY AAE Bl vifETE
oAt WA Jhe| el Aol #& High Fit
et A FAe] A2tz B Bl s oo uf)
B 7= Bootstrap A% 77HConfidence Intervals)
95% oA e Aol AtH(CI=.4184 to 1.2849,

i

A_r%

o oY L:\;‘L MO
T
Tz ;
% o,
T OoE g
EE r‘o
:i

HAMzE| X1z

7433

SE=.2197). ¥H, 7telae] FAMde] @ Low
Fit el = 2271 vl do|dtt. (18 4
Ao e e e fAPde] w2 Ao A
Mg A7 2 BiE FejeE, aga g
FHjel e ]2 ARt BAHLR F9
, T ae] fAPdol e o] 7§, of
7t 34 BAls Pl S nx
Ao g eyttt webA FHE o] Ao
<A ﬂ % O}E AFHeR Q3 M E
B Fujoeg 53

i

=

m e ° &
(A vl O 1.}

B
>

—_

mr §0 4 = |

)
EURSURINA r{r rzi r_‘EL

_0|L

N

i ﬂ

W

Hj

mY, ot

o A3 olel g RS e et

M6 BaEd olE QFA 7 me
S BelEs] PodES 94 fe4 © B
9] Foje] 27} jfahen] Qolu Rolr 24
A3 g8 (2d 5)9 2ed, AN A2

*p (.01
ns= not significant

(a8 3) M| X|Zjzt 2 2eie ool of chAl oy =ot



Ol

2 FEH(High Fit

HME| X

7362™ o HaC
HH (EETTT

1.5938™ 6099

d019 7 T 1092

1.1071™

[ EF EAE
(:2795™) |

T

QIFHO0l 2042=0 OIXl= &

D EMel A2 QIXISOAll D) SEE SME 17

-7706™ ~r
401 7

.1546"

*p(.01
ns= not significant

(38 4) 7iH12] FARYO| mME SHAM2| X240t 2 22

x| 6943

3838
OlE QIF .6169 ™
58 (.0671)
**p (.01
ns= not significant
(38 5) QXA RoiMunt 2 HHE Fofo|To| CHAY of7iEnt

B ooz m/l £ Bootstrap A1E T+
ZFH(Confidence Intervals) 95%WlolA <4 o]
ATHCI=.3049 to .8186, SE=.1316). we}A
7He 69‘ A A = At

B
ool gAA uHﬂW 0@01 7Hel e %Wéoﬂ 9
df 2AEEAE Gotie Zoltth o F
W1l 2ol AAE K uH7HEJJrf——
&, e fFAbdel Ee e

o) & VA edsker (1d 6>
e} Fhe e FARo] e Heke] S AR
2 A9Ed A7 Ao B BiE %Luﬂ%oﬂ

>
r—{u:
1%
;

o
o
all nﬁ g

o
oy

RS

o)
m\(

>,

=L e o2
>,
|o
X,
i
Aul
3T
o
=)
HE

Aoz et uebr 7Hd 6-1& AA|EA] 29k
3.1.4 F7HEA

A EACNA A AT B BAE Fuje
=9 wiZ§ &7 vepA] ol shutel wif R
A AT B Bl Fujoeg AR5t o
of tial WA wiAEA S AAsT 1A 2l
14 A 45, 7Hlae Aol =& Jd
o4 BootstrAp Test® AAle 23} Bootstrap
ey 95/‘-H°ﬂ7‘1 H] 2] 0]l 0.1 (CI=-.1087
to .8722), W& A Lt 95%olA] H] 2] A o]
ATHCI=-. 0759 to .0879). WFH =B Hil:z
ool 79, el Aol w2 A
Bootstrap tEstE A3t 23} Bootstrap 21273t
99%uellA freldo|2l e (Ci=.1705 To .1.2315),

N
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£2 HEHHigh Fi

.6324™ .6663™

6556% T 1391w

1.1071™

[ ST HAE
(:3053™) |

TOHo|E

*% p< Ol
ns= not significant

(3 6) FIE2| FAbdol| mE eI

o
re r
oX
o,
=
=
_0|L
£
fd
(m
£
m
-
=
1o
i—ﬂ
o
of
Or
o

WAA R B BAEY PuleEdE 9FE v
A g, w9 Aeae fe] B 4%
42 FA dR2asg T Y

o2 Ve

AT 24 = A7 104 Brel ol ol m|
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The Effect of Art Infusion on Buying Intention:
Focusing on the Mediating Roles of Luxury and Cognitive Flexibility

Janghun Kwon* - Chulsung Lee** - Hobae Lee***

Abstract

Understanding consumers’ evaluation of brands and extended brand is of critical importance
to marketing practitioners and academics alike. Consequently, a great deal of research in marketing
has been conducted to enhance this understanding. Meanwhile, corporations which try to develop
high-class brand images have directed their attention to art in recent years.

Following this research stream, this research is to investigate the art infusion’s effect on
brand evaluations(purchase intention of parent and extended brand). Especially, this research
has expanded from the existing research project, which proved the role of parameter of luxury
in art infusion, to include the role of parameter of cognitive flexibility between the existence of
art and consumers’ brand evaluation. Furthermore, it also investigates the moderating effects
of consumers” need for uniqueness and perceived fit between the brand and extension category.

The research was organized as two studies and the results are summarized as follow. First,
the main results of two experiments demonstrate that the presence of art favorably influences
the perceptions of luxury and enhances consumer’s cognitive flexibility, resulting in more
favorable brand evaluations. Second, when a brand is associated with art, consumers” brand
purchase intention varies depending on the consumers” need for uniqueness. More specifically,
consumers with high need for uniqueness show purchase intention better than consumers with
low need for uniqueness. Third, the moderating effect of category fit(high vs. low) reveals that
the presence of art enhances brand extension evaluation is high compared to a brand without
art. These results support those of the previous studies that the presence of art has a favorable
influence on the evaluations of parent brand and extended brand through a content-independent
spillover effect.

Key Words: Art Infusion, Perceptions of Luxury, Cognitive Flexibility, Need For Uniqueness,
Category Fit, Evaluation of Brands and Extended Brand.
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