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New Market Creation based on Innovative New Product Development:
Samsung Electronics’ ‘Slim CRT TV

Jieun Lee*

Abstract

The TV market is rapidly changing with the spread of flat panel displays and digital
broadcasting. This case study covers how Samsung Electronics, which experienced
difficulties in earning profits and establishing a premium brand status, was able to create a
new market with the launch of an innovative product called SlimFit TV, carrying out
systematic market-sensing activities based on consumers needs and subsequent effective
STP and 4P strategy.

Key Words: Samsung Electronics, CRT TV Market, Market Sensing, STP & 4P Strategy

* Assistant Professor. College of Business Administration. Chung-Ang University
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(¥ 1) The Typology of Customer Value, Adapted from Holbrook (1999)
Extrinsic Intrinsic
Utilitarian Emotional Active
. Efficiency (e.g. Convenience) Play (e.g. Fun)
Self oriented
Excellence (e.g. Quality) Aesthetics (e.g. Beauty) Reactive
Social Altruistic Active
Other Status (e.g. Impression Management) Ethics (e/g Justice)
oriented ) By .
Esteem (e.g. Possession) Spirituality (e.g. Sacredness) Reactive
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