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<E 1> F3)0) MBASHEe] SHRE

» FULL TIME MBA

COUNTRY Frequency Percent
Australia 2 345
Canada 4 690
Germany 1 1.72

HK 2 3066
India 3 517
Korea 1 1.72
Melaysia 1 1.72
PRC 18 31.03

Philipping 1 1.72

Singapore 1 1.72

Switzerlan 1 1.72
Taiwan 1 172

UK 1 172

» PART TIME MBA

COUNTRY Frequency Percent
Australia 2 152
Canaca 3 227

HK 123 B.18
India 1 076
Others 1 0.76
Singapore 1 0.76
United States 1 0.76

oJA7AY] Global MBA #H4 J8H EZE <F 2>0] Belt)h 0|2 BY 327 Y9
o= 54w AT QIFo] GASAE GAT 1717F YR 19985 E A7 1FL
2 RS o= Y] HIgo] mid Frhslal itk o= HAAY A9 19985 E 6, 19, 21, 24,
2 AES] UubHQ] AeAE Hola glon Q1FoR BRdt =AY Hlg-E 3 3 6 10, 119
AER o] A FEAE Holal Qltk &5 A2k HIgo] QIF o R &3 o5A|9 HEg Rt}
F& AL A A5 FAAE wEolth o5 FAAY A B 9 dgol rbssh] wWE
ol Global MBAS] 991 30%-& Global MBAS] class sized] Aol A% 0] oflth.
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A Study on the Foreign University Affiliated Program at
Yonser University

Sungkyu Sohn *

<Abstract>

Yonsei Business School has offered a few globalized programs for last several years. They are
Global MBA program taught in English, Yonsei MBA program where students continue their one
- vyear education at University of British Columbia after completing all required courses here at
Yonsei University. and Global Executive MBA program(Gemba) with University of Washingtion.
This study introduces these programs and investigates problems for each program. Furthermore, it
suggests how these programs can be impoved and what the plans for these programs should be in
the future.

* Yonsel Univ.



